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SOCIAL MEDIA’S INFLUENCE ON POLITICAL ATTITUDES THE CASE
OF FACEBOOK IN TURKEY
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One of the main aims of the social media literature is to focus on how online conversation transforms on-
line participation on the political thinking process. In this sense, the study investigates Facebook in Turkey, as
a social media case, to comprehend the process of effective individual online political engagement. In order
to do that qualitative data has been collected from two hundred ten students who were studying at seven dif-
ferent universities in Turkey’s seven geographical regions. Linear, correlation and regression analyses have
been used to focus on developing five themes: membership, frequency and relevance in posting, connection
of communication mediums and encouragement for online / offline participation. The study in particularly
argues these themes through digital democracy and online public sphere. Thus, this study shall then conclude
the process of political techno-social engagement and social cultural theory due to the fact that the data comes
from a particular nation, in Turkey.

Key words: Social Media, online participation, Political thinking, university students, psychology analysis.

OnHOM U3 TIIaBHBIX 3a/1a4 connanbHbEIX CMMU sSBIsSETCS KOHTPOIH 32 TEM, YTOOBI OHJIAWH-PAa3roBOp IpeBpa-
araJics B OHHafIH-y‘IaCTPIe U B )Z[aHI)HeI‘/’IHIeM TIOBJIVST Ha IPOLECC MOJIUTUYCCKOTO MBIIIIJICHHS. B sToM cMmpIciTe
B cTarbe uccienyercs poib Facebook B Typunu kak pa3HOBHIHOCTH COIMATIBHBIX CETEH, CPEICTB MaCCOBOM
nH(pOpMAIIH, I TOTO, YTOOBI MOHATH CyTh mpoiiecca F3PPEKTUBHOTO WHAMBH/YaTbHOTO OHJIANH-TIOIUTH-
YECKOTO B3aUMOJAEUCTBUS. [[i1st TOro 4TOOBI cenarh 3To, Ka4eCTBEHHBIC JaHHBIE OBUIM COOpPaHBI Ha OCHOBE
ompoca 210 cTyaeHTOB, KOTOpble 00YJYarOTCSI B CEMH Pa3IMYHBIX YHUBEPCHUTETaX, B CEMHU TeorpaduuecKkux
peruonax Typuuu. Bty UCmob30BaHbl BO3MOXXHOCTH JIMHEHHOM KOPPEISIIMU U PErPECCUOHHOIO aHaIu3a,
YTOOBI COCPEAOTOUNTRLCS Ha Pa3pabOTKe MATH TEM: YICHCTBO, YaCTOTA U aKTYaJIbHOCTh MyOJIMKAIIUH, TIOJ-
KIIIOUYCHHE CPE/ICTB CBSI3U M MOOLIPEHUE AJsl OHiaiiH / oddunaiin yuactus. B uccnenoBanuu, B 4acTHOCTH,
YTBEPKIAETCS, YTO 3TH TEMbI BO3MOXKHO pa3palaThiBaTh uepe3 MU(PPOBYIO (BUPTYyaIbHYIO) IEMOKPATHIO U
OHJANH-TyOgHY0 cdepy. TakuM 00pa3om, HAIUIO TIPOIIECC MOTUTHYECKOTO U TEXHIUKO-COITHAIEHOTO B3au-
MOJIEHCTBHUS C COLIMAILHOM T€OpUEN KyJIbTYphl HA OCHOBE COIIMAIbHBIX ceTeil B Typiuu.

Knrouegvle cnosa: coyuanvhvie medua, HMnmepnem-yuacmue, noaumuyeckoe MuluileHue, CmMyoeHmbl
BHICULUX YUEOHBIX 3a8e0eull, NCUXOTOSUYECKUL AHATU3.

Typkmen A0xymna. BIUIMB COHIAJIBHUX 3MI HA TIOJITUYHI YCTAHOBKHW YYACHUKIB
COLIAJIBHOI MEPEXI FACEBOOK B TYPEUYMHI

OHi€ro 3 TONOBHUX 3aB/aHb coLianbHuX 3MI € KOHTPOIIb 3a THM, 00 OHIIAHH-PO3MOBA [IEPETBOPIOBAIIACH
Ha OHJIAHH-YYacTh i B IIOJAJIBIIOMY BIUIMHYJIA HA IIPOLEC NOJITHYHOIO MUCICHHS. Y LbOMY CEHCI y CTarTi
AoCiuKyeThes ponk Facebook B Typeuunsi sk pisHOBHIY COLIaNbHIX Mepex, 3aco0iB MacoBoi iHhOpma-
uii, 71t TOro, o6 3pO3yMITH CyTh IPOLECY ePEeKTUBHOI IHAMBIAYAIbHOT OHIAHH-TIONITHYHOT B3aemouii. [st
TOTO 100 3p06HTH ue, sKicHi nani Oy 3i0pani Ha OCHOBI onuTyBaHHs 210 CTyAEHTIB, SKi HaBYAIOTHCS B
PI3HKX YHIBEpCHTETaxX, B ceMy reorpadiunnx perionax Typeaunmu. Bme BHUKOPHCTaHI MOXIIMBOCTI JITHIHHOT
KOpessLil i perpeciiiHoro ananisy, moo 30CEpE/IUTHCS Ha po3po0ui II’ATH TeM: WICHCTBO, YaCTOTA I AKTyallb-
HICTb IyOIiKaLl, MAKIIOYCHHS 3aC00IB 3B’3KY 1 3a0X0UCHHS [Isl OHJIANH / o (uraiiH y4acTi. ¥ 10CIIUKeHHI,
30KpeMa, CTBEPIKYEThCS, 1O Il TeMH MOXJIHBO PO3pOOISTH Yepe3 HDPOBY (BIpTYalbHYy) AEMOKpATiiO Ta
oHnaiH-nyOmiuHy cdepy. Takum 9MHOM, y HaABHOCTI NPOLEC MOJITHYHOI i TEXHIKO-COLiabHOI B3aeMOAii i3
COIIAJILHOIO TEOPI€I0 KYJIBTYPH HA OCHOBI COIIANILHUX Mepex B TypeudrHi.

Knwuosi cnosa: coyianvui media, Inmepnem-yuacms, noaimuune MUCIeHHsl, CIyOeHmuy SUUUX HAGYATb-
HUX 30KAA018, NCUXOAOSTUHUL AHANT3.

Formulation of the problem. Social me- cussions about hot topics, upcoming events,
dia is becoming a widespread outlet for po- representation and legislation.
litical dialogue in Turkey. It is being used by Staging jobs. Our research focuses on
politicians and by the public to engage in dis- this form of online communication, particular-
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ly as it is facilitated through the social net-
working websites Facebook. The research
asks whether Turkish people are using these
websites to engage in political dialogue and
more importantly, if this political dialogue
translates to offline political engagement, vot-
ing behaviour, and identifying oneself with a
specific political party.

Analysis of recent research and pub-
lications. The research question is relevant
especially because of the attention social
media has received attention from business,
media, government, associations and indi-
viduals. It has become a part of mainstream,
popular culture. Tapscott (2009) explains
that social media will always be an important
part of our society because of the up and
coming generation and their demands and
expectations for communication. Tapscott
(2009) explains that through quantitative re-
search it becomes clear that young people
desire to have relationship with their politi-
cians. They want direct access and the ability
to dialogue with them instantly and regularly
(Stelter, 2008).

Facebook often generate news stories and
are now often topics of conversation among
friends (Boyd, 2006). Marketing gurus write
books about the mediums; each book claim-
ing to have the key to using the communi-
cation tools to grow your small business
(Kirkpatrick, 2008), understand your kids
(Kelsey, 2007), or even how to use the online
networks to create a buzz (Gladwell, 2010).
These authors have maximized on the sexy
new topic of social media. And, while they
did research and talk to the group they deem
to be the most avid social media users, those
aged eighteen to thirty-five, and they did not
look in depth at the online conversations
themselves.

This study in particularly argues these
themes through digital democracy and online
public sphere, in order to argue that instead
of generalizing political postulations or taking
political stand, this study is interesting in ar-
guing primary indications about how and why
the political participation should improve their
online-representations, to present crucial
suggestions for the public of Turkey for rec-
ognizing our political engagement with social
media, in order to be “better” participation in
our politics.

Thus, this study shall then conclude the
process of political techno-social engage-
ment and social cultural theory due to the
fact that the data comes from a particular na-
tion, in Turkey. In this sense, one of the main
aims of the social media literature is to focus
on how online conversation transforms online
participation on the political thinking process.

In order to do that quantitative data will
be collected from two hundred ten students
who are studying at seven different universi-
ties in Turkey’s seven geographical regions.
Linear, correlation and regression analyses
have been used to focus on developing four
themes: membership, frequency and rele-
vance in posting, connection of communica-
tion mediums and encouragement for online/
offline participation.

The presentation of the main research
material. The study in particularly argues
these themes through digital democracy and
online public sphere, in order to argue that
instead of generalizing political postulations
or taking political stand, this study is interest-
ing in arguing primary indications about how
and why the political participation should im-
prove their online-representations, to present
crucial suggestions for the public of Turkey
for recognizing our political engagement with
social media, in order to be “better” participa-
tion in our politics.

Thus, the study shall then conclude the
process of political techno-social engage-
ment and social cultural theory due to the fact
that the data comes from a particular nation,
in Turkey.

Digital Democracy

The principles of digital democracy can be
used as framework when looking at current
online examples of political dialogue. By com-
paring the characteristics of digital democra-
cy to current online conversations it can be
determined if they are indeed a form of polit-
ical dialogue.

Lincoln Dahlberg (2001) introduced the
potential of digital democracy in his article
“Democracy in Cyberspace”. Rhetoric about
digital democracy flourished with the “growth
of the internet as a popular communications
medium”(Dahlberg, 2001 p. 157). Dahlberg
(2001) explained that digital democracy would
allow citizens to move around the internet free-
ly and “make the choices they desire without
the restrictions found in ‘real’ space, wheth-
er bodily, geographical, cultural or political”
(p. 163). Because of this unrestricted space
the potential of online democracy is trans-
formed. Dahlberg (2001) wrote that internet
“would strengthen and extend democratic di-
alogue” (p. 158). The public sphere was ex-
panding through the internet; he believed that
in the future, if government candidates suc-
cessfully utilized the free electronic space to
attract participation from citizens, the online
public sphere could be vital in the success of
political nominees (Dahlberg, 2001).

Digital democracy weighs heavily on the
ideals of deliberative democracy to be suc-
cessful. Deliberative democracy facilitates
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“rational discourse in the public sphere”(Dahl-
berg, 2001, p.158).

Digital democracy requires open discus-
sion in order for participants to challenge
claims about common issues and keep the
debate open until everyone has been given
the chance to give and defend their per-
sonal point of view; “in the process private
individuals become public-oriented citizens”
(Dahlberg, 2001, p. 167). In 2004, Web 2.0
gave great hope for digital democracy be-
cause it focused on the internet as a public
space s for communication and collabora-
tion. This public space cannot be facilitat-
ed in major urban centers today because of
physical space restraints.

Digital democracy has not yet been ap-
plied in a substantial way to actual online
conversations, especially those that are
taking place via social media. Looking in
depth at social networking sites as potential
platforms for digital democracy and politi-
cal engagement is an ideal place for my re-
search to situate itself. It is the application
of this concept to present day internet ca-
pabilities. Gladwell (2010) argues that Face-
book do not provide grounds for political
engagement. He draws on traditional polit-
ical engagement examples throughout his-
tory such as protests, revolutions and face
to face lobbying. Gladwell (2010) believes
that these are the only legitimate means of
political engagement and although social
media may facilitate a conversation it does
not facilitate political engagement. The re-
search draws on less formal definitions of
political engagement; people perceive po-
litical engagement different (Ottilia, Sears,
and Ottilia, 2006). My research is situated in
a place that asks individuals having political
conversations online if they feel as if they
are political engaged by doing so, and then
more inclined to participate in more tradi-
tional means of political engagement offline
as a result of their online experience. Glad-
well’s (2010) conclusion is correct, how-
ever, Facebook do open up new ways for
people to engage with issues and become
political aware. It should be acknowledged
that a number of studies have been done,
and are being done on the topic of social
media and political engagement; the ques-
tion of whether online conversations lead to
political engagement is still to be settled.
This research situates itself in this realm
and attempts to relate political engagement
directly to online conversations by theoriz-
ing that there is a point at which an individ-
ual feels that they are becoming politically
engaged because of their online participa-
tion. One thing that can be agreed upon is

that the way society is communicating has
changed which means that the way society
engages with the government and with local
issues needs to change as well.

Methods.

In this sense, one of the main aims of the
social media literature is to focus on how
online conversation transforms online par-
ticipation on the political thinking process.

This explanatory study, thereby, investi-
gates Facebook and Twitter in Turkey, as
a social media case, to comprehend the
process of effective individual online politi-
cal engagement. Following questions will be
measured with Likert scales, and interaction
between them will be tested.

1) How many political Facebook and Twit-
ter pages people follow?

2) How many of those pages are ones
that related to the political party they usually
support? How many other political figures
that they follow?

3) How often they check news on those
pages? How often they interact with those
pages?

4) How many minutes in a day they spent
on those pages?

5) How often individuals post about poli-
tics on their social media accounts?

6) How much individuals identify them-
selves with the political party that they sup-
port?

7) How much people find themselves dif-
ferent or similar with the other mainstream
political parties in Turkey?

8) Which political party they would vote
for if there was an election today?

9) If they identify themselves with more
liberal or conservative, in terms of political
and economic issues?

In order to do that quantitative data will
be collected from two hundred ten students
who are studying at seven different universi-
ties in Turkey’s seven geographical regions.

Linear, correlation and regression analy-
ses have been used to focus on developing
four themes: membership, frequency and
relevance in posting, connection of commu-
nication mediums and encouragement for
online/offline participation.

Conclusions from the study. Social me-
dia can provide individuals to engage in po-
litical activity. While doing these, there are
specific themes that design this online pro-
cess: frequency, membership, relevance,
closeness to offline instruments, and influ-
ence for offline action.

My research suggests that social me-
dia, particularly Facebook groups, can be
used to effectively engage Turkeys in the
political process. Online conversations can
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be considered political engagement. They
can transform private individuals participat-
ing in an online discussion to public politi-
cally engaged citizens. The conversation is
what has an effect on a Facebook member.
The conversation is what keeps their atten-
tion, keeps them engaged, and keeps them
coming back. The conversation makes them
think, form an opinion or solidify the opin-
ion they already had, and become politically
engaged.

Facebook allow people to have conversa-
tions with groups of individuals with similar
interests from all over the globe, or all over
a city, that they would not have the chance
to talk to otherwise. The online conversa-
tions stimulate and allow those who could be
considered political inactive a comfortable
place to voice opinions, become informed,
and find a place to become engaged. We
believe the conversation becomes political
engagement and is what transforms private
individuals into public citizens.

YOK 159.9
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. NMCUXOJI0r4HI OCOBJIUBOCTI
MPODECIMHO-AIAJIbHICHOIO NOTEHUIAJTY OCOBUCTOCTI

Bouentok B.W., o. ncuxon. H., npodecop,
3aBigyBay kadeapu NCUxosorii

3arnopi3bknii HaLioHasIbHWA TEXHIYHUNA YHIBEPCUTET

CrarTst mpuCcBSYCHA NICUXOJOTYHUM OCOOIMBOCTSIM BIUIMBY JIyXOBHOCTI 0COOMCTOCTI Ha il mpodeciiiny
IistTbHICTE. Oco0IMBa yBara MpUALBIETECS TMPOOJIeMi 0COOMCTICHOTO Ta MPOdeciiHOT0 CaMOBHU3HAYCHHS i

CaMOPO3BHUTKY.

Knrouosi cnosa: oyxosnicmos ocobucmocmi, npogheciiino-0isiibHICHUL ROMEHYIAL 0coOucmocmi, npoge-

ClliHe CAMOBU3HAUEHHS.

Crarbs MOCBSIIICHA TICHXOJIOTMISCKIUM 0COOCHHOCTSM BITHSIHUSL TyXOBHOCTH JIMYHOCTH Ha ee mpodeccu-
OHAJIBHYIO JeATebHOCTE. Oco00e BHUMAHHUE yACIIECTCS IpodiieMe TNIHOCTHOTO U MPOodeCCHOHATBHOTO ca-

MOOTIPEACIICHUA U CaMOPa3BUTHUA.

Knwueswie cnosa: ()yXOGHOCmb JudHocmu, npOd)eCCMOH(UZbHO-()e}lme]leO(mebllz nomeHyual auvHocmu,

npogheccuonanvroe camoonpeoenenue.

Bochelyuk V.J. PSYCHOLOGICAL PECULIARITIES OF PROFESSIONAL-ACTIVITY POTENTIAL

OF THE INDIVIDUAL

The article is devoted to psychological characteristics of influence spiritual personality on her professional
career. Particular attention is paid to the personal and professional self-determination and self-development.
Key words: spirituality of personality, professionally-activity potential of the individual, professional identity.

MocTtaHoBka npoonemu. 3MiHM B COLj-
aNIbHO-MONITUYHOMY,  €KOHOMIYHOMY  XKUTTI
Cy4acCHOro yKpaiHCbKOro CycnifibCcTBa, 3MmiHa
cTapux i OopMyBaHHA HOBUX HOPM MOB’s3a-
Hi 3 HasIBHICTIO Cyrnepe4yHOCTEN MiX PIZHUMUN
NObMU, rpynamm niogen, gaki 3axmuarTb

Pi3Hi iHTepecn 1 uiHHOCTI. B ymoBax couianb-
HO-EKOHOMIYHOI HecTabinbHOCTI npodecinHa
DianbHICTb iICTOTHO ycknagHmnacs Ta OinbLUIo
MipOIO CTOCYETLCH BHYTPILLHIX, MCUXONOMYHUX
pes3epBiB OCOOUCTOCTI, WO CAPUYMHAIOTLCS
PO3YMiHHAM 3MiH, aKi BigOyBalOTbCs, CTaB-
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