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Introduction. The new Ukrainian school 
is in its consolidation phase. Modern reforms 
are intended to optimize teachers and stu-
dents interaction, therefore the problem of 
the teacher’s authenticity development be-
comes relevant. Authenticity is an important 
quality of the teachers who, along with identi-
ty, forms the basis of their professional com-
petence. However, in Ukraine there are no 

adapted diagnostic methods for personality 
authenticity study. In such circumstances, ad-
aptation to the Ukrainian sample of Authentic-
ity Scale (Wood & Linley, 2007) and Authen-
ticity Inventory (Kernis & Goldman, 2005) is 
very relevant.

Analysis of literature data and problem 
definition. The term “authenticity” became 
widespread in psychology in the second half 
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of the twentieth century in connection with the 
development of humanistic and transpersonal 
psychology. By this period he was not actu-
ally used to be replaced by the terms “self”, 
“identity of the individual”, “I”, “identification”, 
“identity” and studied in the context of the 
problems of personality self-consciousness. 
According to Freud a person becomes a so-
cial subject through identification (the earliest 
manifestation of an emotional connection with 
another person, imitation and likeness to his 
parents). Authenticity is correlated with the 
archetype of the Shadow, as well as with the 
notion of personalization. Personalization is 
the process of person’s evolution and, con-
sequently, the personality’s shadows, which 
is at the same time the process of involution 
of its image. The need for personalization is 
the need to be someone, to be a person; at 
the same time, as a result of the process of 
personalization, a person becomes: more 
closed, more separated from other people; 
less capable of empathy, empathy in rela-
tionships with other people; less prone to 
self-expression, revealing others to their own 
psychological problems, less congruent. Un-
like personalization, personification does not 
manifest itself in an effort to be a person, but 
to try to be yourself. The process of personi-
fication is characterized by the refusal of the 
individual from the “masks”, increasing the 
integrity of the individual, increasing the level 
of congruence and empathy, increasing the 
overall authenticity. Hence, the “personifica-
tion syndrome” forms: positive insignificance, 
empathy and congruence. In Bugental’s the-
ory the notion of “subjectivity”, under which, 
in essence, is understood the inner human 
nature [7]. 

The introduction of the term “identity” into 
social analysis and its widespread in social 
sciences occurred in the United States in the 
1960s. The term of identification was drawn 
from the original, specific psychoanalytic con-
text and correlated with the ethnic belonging, 
where tolerance, in particular ethnic, is seen 
as a manifestation of the formed positive 
identity (the condition of which is the social 
interdependence), and with theories of socio-
logical role and group standard [3]. The group 
to which the individual belongs directly or in-
directly forces him to follow such a style of 
behavior that considered to be characteristic 
of group members and to avoid the non-pe-
culiar group behaviour al styles. R. Sherman 
considered identity in the context of interper-
sonal competencies, which primarily relate to 
the ability of an individual to perform various 
social roles [6].

According to Å. Erikson, Ego-identity is 
formed in parallel with the group identity and 

creates the subject of the sense of stability 
and continuity of his self, despite the chang-
es that occur with the person in the process 
of its growth and development. According to 
his definition of a sense of identity, there are 
three signs. Sense of internal identity and 
time integration: past actions and expecta-
tions of the future experienced as being re-
lated to the present. Sense of internal identity 
and integration in space: a person perceives 
himself everywhere and always as an integri-
ty, and considers all his actions not as casual 
but as internally conditioned. Identity experi-
enced among others that are socially signifi-
cant, relationships and roles help to maintain 
and develop a sense of integrated personality 
in time.

Discursive psychologists believe that iden-
tity and authenticity are formed in social in-
teractions, constructed from cultural narra-
tives (stories reflecting the sequential course 
of events) and discourses (using language in 
situations, everyday texts and speech) that 
“put” people in different social categories.

Humanistic psychologists considered au-
thenticity and identity as the abilities of com-
munication to refuse different social roles, 
which allows true, peculiar only to this per-
son’s thoughts, feelings, emotions and behav-
ior. Authenticity emerged as the self-concept 
and external experience became congruent. 
Similar understanding of authenticity is in ge-
stalt therapy, where it’s defined as the corre-
spondence of person to himself [10].

Authenticity is a variant of moral identi-
ty that is determined either by socio-cultur-
al norms, or a source of self-realization. We 
pay special attention to the notion of personal 
authenticity, emphasizing that it is manifested 
predominantly in problem situations, when it is 
necessary to make own choices, focusing on 
human’s own priorities and values [2]. It is not 
necessary to idealize the authentic existence: 
the presence of “masks” in communication 
allows maintaining interpersonal relationships 
with significant internal resource savings.

Despite the numerous studies of authen-
ticity, there was no clearly defined functional 
link between authenticity and personal identi-
ty, under such conditions a detailed study of 
various aspects of their use.

The humanistic model of authenticity, 
proposed by G. Barrett-Lennard considers 
authenticity as a sequence between three 
levels: the primary human experience, a sym-
bolic understanding of this experience and 
behavior, directed from the outside and com-
munications. At the interface between these 
three levels, the main elements of authenticity 
are defined: self-alienation (discrepancy be-
tween cognitive understanding and the actu-
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al experience of the individual); authentic life 
(a correspondence between the conscious 
perception of their own characteristics and 
emotional reactions of the individual), the ten-
dency to external influences (acceptance of 
representations of others and the adoption of 
external influence) [9].

For a long time, authenticity or authentic 
personality was discussed in the psychologi-
cal literature through the lack of authenticity 
or false behavior, which relates to the hiding 
of one’s actual thoughts, making individuals 
say what others want to hear instead of what 
they truly think [4]. Today the concept is relat-
ed to the thoughts, emotions, needs, desires, 
preferences, and beliefs about themselves, 
which results in actions consistent with these 
experiences. Nowadays the most famous in 
foreign psychology is the concept of the au-
thenticity of Kernis & Goldman(2005); Wood 
& Linley (2007), based on the theory of social 
construct of reality (Sheldon & Kasser, 2008), 
the model of authentic relations Lopez & Rice 
(2006), the Harter’s (2004) integrative model 
of the authenticity.

Dispositional authenticity is associated with 
positive intra- and interpersonal outcomes. 
Authenticity is a dispositional trait [7] – the 
person’s tendency to think, feel and act in a 
certain way in different situations and consid-
ered a precondition for psychological well-be-
ing. Authenticity as an indicator of “strength” 
of character is analyzed primarily in the con-
text of positive psychology. C. Peterson and 
M. Seligman among the 24 strong person-
ality traits identified authenticity in its close 
connection with integrity, and courage. The 
strength of the authentic person is manifested 
primarily in its ability to remain itself in achiev-
ing even the most complex goals despite the 
strong opposition to external circumstances 
[5]. Authenticity was related to engaging in 
healthy relationship behaviors, which in turn 
predicted positive relationship outcomes and 
greater personal well-being [3]. Authenticity 
at work is characterized as the extent to which 
individuals feel and act coherently with them-
selves. In that sense, authenticity at work has 
revealed a positive association with wellbeing 
at work In that sense, authenticity at work has 
revealed a positive association with wellbeing 
at work. 

The study of teacher identity developed 
greatly during the 1990s and, in a way, re-
placed other studies on teacher profession-
alism. Highlighting the interactions, emotions 
and cognitions in their everyday expression, 
these studies contributed to making visible 
the role of specific communities of profes-
sionals in valuing and improving professional 
action [8].

Model of the teacher’s identity (V. Zlyvkov, 
2005) consists of five components: open 
unstable identity of a beginner teacher, the 
stable identity of a professional teacher, the 
closed unstable identity of a teacher with ex-
tensive experience, the open stable identity of 
an innovator teacher, an open unstable iden-
tity.

Openness in the demand for an identity 
(openness to changing the request according 
to other people’s circumstances and projects) 
and uncertainty of supply (agreeing to change 
it in terms of the projects and realities of oth-
ers) are the main qualities of a dual transac-
tion that contributes to ‘real social change’.  
It allows the achievement of individual identity 
projects, alongside the construction of a new, 
shared identity (collective identity), during the 
negotiation process [1]. 

Teachers are perceived as authentic when 
they know what they are talking about and 
can translate subject matter to the students’ 
knowledge level (expertise), authentic teach-
ers are passionate about what they teach 
(passion), authentic teachers give students 
the feeling that each student and each class 
is different (uniqueness). Finally, authentic 
teachers aren’t friends with their students but 
have an interest in them (distance). 

The purpose and objectives of re-
search. There is a need to analyze the prob-
lem of Ukrainian’s teachers authenticity.

Main material and research results. 
Participants were 218 teachers (113 women 
and 105 men) with an average age of 39,5 
years (SD = 2,4). All participants live in Kyiv, 
Cherkasy, Poltava, Khmelnytsky, Kherson and 
Chernihiv regions of Ukraine. This research 
was conducted during 2016, the data were 
collected in writing, each respondent marked 
the answers on the form using the evaluation 
scales.

Adaptation techniques consisted of sevenst 
ages:

1) primary translation of questionnaires 
from English into Ukrainian and text examina-
tion by philologists;

2) reverse translation (from the Ukrainian 
language to English) and assessment the 
original translation correspondence;

3) ad justin gal legations, discussing the 
final version of the questionnaire;

4) assessment of conformity of assertions 
with the methods cales;

5) commissioning of research on a sample 
of higher educational institutions Ukrainian 
teachers;

6) processing the results and comparing 
them with foreign studies;

7) conducting of factor analysis, approval 
of the final version of the questionnaire.
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Measures
Authenticity. The Authenticity Inventory [3]. 

The inventory is based on definition of au-
thenticity (M. Kernis & B. Goldman, 2005) and 
is comprised of four subscales: awareness, 
unbiased processing, behavior, and relational 
orientation. The inventory is a 45 item self-re-
port questionnaire with responses express-
ing agreement on a 1 (Strongly Disagree) to 
5 (Strongly Agree) scale.

The Authenticity Scale [9]. The scale is a 
self-report questionnaire which is relative-
ly short and designed for use in counseling 
psychology settings. Twelve questions are in-
cluded in the questionnaire; four questions to 
assess each of the three components of au-
thenticity with participants expressing agree-
ment on a 1 (does not describe me at all) to 
7 (describes me very well) scale. Questions 
from the Authenticity Scale (A. Wood, et al., 
2008) include: Self-alienation, Authentic liv-
ing, Accepting external influence. 

Well-being. The scales of psychological 
well-being (Ryff & Keyes, 1995 Russian ad-
aptation T. Shevelenkova and P. Fesenko). 
Self-report scale designed to measure psy-
chological well-being. The 84-item instrument 
consists of six subscales: Autonomy, Environ-
mental mastery, Personal growth, Positive re-
lationships with others, Purpose in life, and 
Self-acceptance. Each subscale consists of 
14 items divided approximately equally be-
tween positive and negative items. Partici-
pants respond on a 6-point scale that ranges 
from “strongly disagree” (1) to “strongly dis-
agree” (6). Certain items are reverse coded. 
Scores are summed and subscale scores are 
obtained. The total score is the sum of the 
84 items. Higher scores indicate higher psy-
chological well-being within the respective di-
mension. 

In order to assess and verify the factor 
structure of the questionnaire exploratory 

and confirmatory factor analysis (EFA, CFA) 
were used. For the analysis of scales, de-
scriptive statistics, frequency analysis, cor-
relation relations analysis using the Spir-
man correlation coefficient rank were used.  
The reliability assessment is based on the 
determination of the internal consistency of 
the method, its parts and individual scales 
(coefficient alpha ( ) Kronbach). Mathemat-
ical data processing was performed using 
SPSS V. 21.

Results of research and their discus-
sion. The application Barlett’s Test of sphe-
ricityfor the Authenticity Scale (Wood, Linley) 
showed the possibility of using EFA:  (66) = 
28 915,21, p < 0,001, and according to the 
Kaiser-Meyer-Olkin Measure of Sampling Ad-
equacy the sample size is adequate (0,86).

All points of the questionnaire are one fac-
tor – that is, it completely authenticates the 
concept of authenticity. The following three 
factors were obtained for three factors: 4.92, 
1.62 and 1.51. Such results were detected 
in 77,10% of all respondents. That is, in this 
method it is possible to allocate three sub-
scales (as in the original version of the ques-
tionnaire). “Self-alienation” correlates with 
“Authentic living” (0,52) and “Accepting ex-
ternal influence” (0,54), “Accepting external 
influence” positively correlates with “Authen-
tic living” (0,45).

The application Barlett’s Test of sphe-
ricity for the Authentication Questionnaire  
(AI-3, Kernis & Goldman, 2005) has shown 
that the use of exploratory factor analysis 
(EFA):  (990) = 6 814,10, p < 0,001, and 
according to Kaiser-Meyer-Olkin Measure of 
Sampling Adequacy sample size is adequate 
(0,89). Unlike the Authenticity Scale (Wood & 
Linley, 2007), in this methodology factor anal-
ysis did not reveal a single factor, the number 
of selected factors varied from 11 to 3.

The most reliable were Self-alienation 
( = 0,95) and “Accepting external influence” 

Figure 1. Exploitation factor analysis for the 
Authenticity Scale (Wood& Linley, 2007)

 
Figure 2. Exploitation factor analysis  

for the Authenticity Inventory  
(Kernis & Goldman, 2005)
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( = 0,93), and the high level of reliability 
(  = 0,87) was also found on the subscale  
“Authentic living”. Consequently, according 
to the results of an examination of the reliabil-
ity of the questionnaire of authenticity (Wood 
& Linley, 2007) in the Ukrainian translation, it 
has been established that this technique is a 
reliable tool for the study of authenticity, and 
the subscales of the questionnaire are con-
sistent with each other.

Using the three-component model of 
authenticity (similar to the Wood& Linley 
questionnaire), the three factors have a dis-
persion of 29,60%, 33,42%, and 34,67%, 
respectively, with each subscale consisting 
of a variety of allegations – from 6 to 17. 
When applying the three-factor model, the 
first and second factors consist mainly of as-
sertions concerning self-awareness and be-
havior, and the third factor is the objective 
perception of the surrounding reality. When 
applying the four-factor model, the first fac-
tor relates above all to the sphere of rela-
tions, the second factor – mainly behavioral 
aspects, the third factor – self-awareness 
and the fourth – an objective assessment of 
the surrounding reality.

According to the results of the reliability 
test of the AI-3 questionnaire (Kernis & Gold-
man, 2005) in the Ukrainian translation, it has 
been established that this methodology is a 
reliable tool for the study of authenticity, and 
the subscales of the questionnaire are consis-
tent with each other. All Kronbach’s alpha val-
ues are in the range of 0,84 and 0,93, which 
indicates the high reliability of the subscales 
of this questionnaire.

The results of correlation analysis of authe- 
ntication questionnaires have shown the exis-
tence of significant positive relationships be-
tween these techniques, which proves their 
ability to apply in the comprehensive study of 
the authenticity of the individual.

Modern descriptions of authenticity or au-
thentic functioning often depict a construct 
composed of many elements including auton-
omy, self-awareness, unbiased examination, 
social embeddedness and behavior congru-
ent with values and beliefs. Being authentic 
means acting according to oneself in various 
activity contexts, which leads to the healthy 
development of individuals, groups, and insti-
tutions.

Teachers characterized by a relative bal-
ance of all aspects of psychological well-be-
ing, but above all a pronounced indicator of 
“Environmental mastery” (62,45). In addition, 
high rates on “positive relationships” (61,46), 
“personal growth” (55,57), “Purpose in life” 
(55,48), while low scores were found on the 
scale of “autonomy” (48,92).

Conclusions. It is concluded that teachers 
are characterized by an average level of au-
thenticity, which testifies to the understand-
ing of the teachers of their true self, but the 
impossibility of its best to show, due to cer-
tain requirements for professional pedagog-
ical activities, the need to meet more social 
role than to show their individuality. Teachers 
are characterized by such a component of 
authenticity as “orientation on relationships”, 
that is, openness and honesty in interaction 
with other people. As in the case of an au-
thentic self-declaration, the behavioral com-
ponent of authenticity by AI-3 methodology 
is significantly less represented by teachers, 
that is, the performance of professional du-
ties, first of all it concerns teachers of sec-
ondary schools, hinders and often makes it 
impossible for teachers to behave according 
to their own values and ideals.

The most authentic were teachers aged 
31 to 49, characterized by aspiration for per-
sonal growth, formed goals in life, high level of 
empathy, self-acceptance, meaningfulness of 
life and average and high level of self-efficacy, 
have enough experience to perform profes-
sional duties, enjoy from their work and have 
formed professionally important qualities.

To sum up, translated and adapted 
Ukrainian versions of the Authenticity Scale 
and the AI-3 questionnaire can be considered 
as reliable tools for studying various aspects 
of the personality’s authenticity.
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Â ÄÅÐÆÀÂÍ²É ÑËÓÆÁ² ÇÀÉÍßÒÎÑÒ²

Êàëåíè÷åíêî Ê.Ì., àñï³ðàíò êàôåäðè ïñèõîëîã³¿ ðîçâèòêó
Êè¿âñüêèé íàö³îíàëüíèé óí³âåðñèòåò ³ìåí³ Òàðàñà Øåâ÷åíêà

-

Ïîñòàíîâêà ïðîáëåìè. Çà äàíèìè 
Äåðæàâíî¿ ñëóæáè ñòàòèñòèêè òà Ïåíñ³éíî-
ãî ôîíäó Óêðà¿íè, ð³âåíü áåçðîá³òòÿ â ïåð-
ø³é ïîëîâèí³ 2017 ð. ñòàíîâèâ 10,1% åêî-
íîì³÷íî àêòèâíîãî íàñåëåííÿ [2, ñ. 1]. Ùå 
á³ëüøèé â³äñîòîê îñ³á çâåðòàºòüñÿ äî Äåð-
æàâíî¿ ñëóæáè çàéíÿòîñò³ ³ç ïðîáëåìîþ ïå-
ðåíàâ÷àííÿ ³ çì³íè ñâîº¿ êâàë³ô³êàö³¿. Òàê³ 
äàí³ ñïîíóêàþòü çàìèñëèòèñÿ íàä ïèòàííÿ-
ìè: ùî ñàìå ðîáèòü îñ³á íåêîíêóðåíòíî-
ñïðîìîæíèìè íà ðèíêó ïðàö³? ßê³ ïñèõîëî-
ã³÷í³ ïåðåäóìîâè ïîâèíí³ ñïîíóêàòè ëþäåé 
äî ñàìîðîçâèòêó â ñó÷àñíîìó ñâ³ò³? Íà ö³ 
é ³íø³ çàïèòàííÿ ìè ñïðîáóºìî â³äïîâ³ñòè.

Àíàë³ç îñòàíí³õ äîñë³äæåíü ³ ïóáë³êà-
ö³é. Çã³äíî ç ïåðåì³ùåííÿì àêöåíòó â³ä «³í-
ôîðìàö³¿» äî «çíàííÿ», â³ä «³íôîðìàö³éíî¿ 
åêîíîì³êè» äî «åêîíîì³êè çíàíü» îñòàíí³ìè 
ðîêàìè âñå ÷àñò³øå éäåòüñÿ âæå íå ñò³ëü-
êè ïðî «³íôîðìàö³éíå ñóñï³ëüñòâî», ñê³ëüêè 

ïðî «³íòåëåêòóàëüíå ñóñï³ëüñòâî». Íà ö³é 
ñòàä³¿ ³íôîðìàö³ÿ – öå ðåñóðñ (ïîò³ê), ãî-
ëîâíèì ä³þ÷èì ÷èííèêîì (ïîòåíö³àëîì) 
ñòàº ³íòåëåêò. Ðåçóëüòàòîì òàêî¿ ³íôîðìà-
ö³éíî¿ ðåâîëþö³¿ º çá³ëüøåííÿ ê³ëüêîñò³ ëþ-
äåé, ùî îáèðàþòü ³íòåëåêòóàëüíó ïðàöþ. 
Öüîãî âèñíîâêó ä³éøëà ². Êîïåíê³íà ó ñâî-
¿é ðîáîò³ «Íåîáõ³äí³ñòü â³äòâîðåííÿ âèõî-
êîêâàë³ô³êîâàíèõ ïðàö³âíèê³â â óìîâàõ ñó-
÷àñíîãî ñóñï³ëüñòâà» [5, ñ. 232].

²íòåëåêòóàëüíà ïðàöÿ º ïîñò³éíîþ ä³ÿëü-
í³ñòþ, ùî õàðàêòåðèçóºòüñÿ ìåòîäîëîã³÷íè-
ìè ³ ìåòîäè÷íèìè ðîçðîáëåííÿìè, íîâèìè 
³äåÿìè, äîñë³äàìè, êîìá³íóâàííÿì, óäîñêî-
íàëåííÿì, âèíàõ³äëèâ³ñòþ, öèì ñàìèì ñòè-
ìóëþþ÷è ïðîãðåñ òà ³íòåíñèô³êàö³þ âèðîá-
íèöòâà é ãàëüìóþ÷è îá’ºêòèâíó ä³þ çàêîíó 
ñïàäíî¿ â³ääà÷³ ðåñóðñ³â [6, ñ. 37]. 

²íòåëåêò º íåîáõ³äíîþ ïåðåäóìîâîþ 
óñï³õó â áóäü-ÿêîìó âèä³ ä³ÿëüíîñò³. Ñó-


