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This article is devoted to the concept of person authenticity, in particular in the context of his professional
activity. It is outlined the popular methodology of authentication in foreign psychology. The results of the
adaptation of authenticity questionnaires to the Ukrainian-language sample are analyzed, data on their va-
lidity and reliability are presented. The features and the structural model of the authenticity of specialists of
socionomic professions are outlined. It is established that teachers have a moderate level of authenticity, which
testifies to the understanding of their true self, if necessary, to more closely correspond to a social role than to
show their individuality.
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VY maniii cTaTTi pO3KPUTO MOHATTA aBTEHTUYHOCTI 0COOMCTOCTI, 30KpeMa B KOHTEKCTI 11 mpodeciitHOi Aisiib-
HOCTi. OKpecIIeHO TOMYISPHI B 3aKOPIOHHIH MICUXOJIOTiT METOJMKHY BH3HAYSHHS aBTeHTUYHOCTI. [IpoaHamizo-
BaHO PE3yJbTaTH aalTaIlii OMUTYBaJLHUKIB aBTCHTUIHOCTI JI0 YKPaiHOMOBHOI BHOIPKH, HABEIECHO JIaHi 010
iXHBOI BaJIITHOCTI Ta HAAIMHOCTI. Bu3HaueHO 0cOOMMBOCTI i OKpECIEHO CTPYKTYPHY MOJENb aBTeHTUYHOCTI
¢axiBLiB colioHOMIYHMX Tpodeciii. BcTanoBneHo, M0 MeAarorn XapakTepu3yloThcs TOMIPHUM pPIBHEM aB-
TEHTUYHOCTI, 10 CBIIYUTH PO PO3YMIHHS CBOTO CIIPABKHBOTO «SI» 3a HEOOXiAHOCTI OLIbIIEC BiAMOBITATH
ColianbHIN poJIi, aHIXK BUSBISATH CBOIO 1HAWBITYalbHICTb.

Knrouosi cnosa: asmenmuunicms, ioenmudHicms, NCUX0N02iuHe O1A20NONYYYs, camopeanizayis, neoazo-
2iuna dislibHicmo, coyionomiuni npoghecii.

3nuskoB B.JL., Jlykomckas C.O., Koryx O.B. OCOBEHHOCTU ABTEHTUYHOCTU YKPANHCKUX
[NEJAT'OI'OB

B nanHOI cTaThe pacKpbITO MOHATHE MOUIMHHOCTH JIMYHOCTH, B YACTHOCTH B KOHTEKCTE ee npodeccHo-
HaJIBHOW JesTenbHOCTH. OIpeneneHbl NOMyNsipHble B 3apyO€XHOW IICUXOJIOI'MH METOIUKHU OIPEesICHUS
MONTMHHOCTHU. [IpoaHam3npoBaHbl pe3ysbTaThl aJlalTalliil OIMPOCHUKOB MOJIMHHOCTH B YKPAaWHOSI3BIYHOM
BBIOOpKE, MPHUBEACHBI NaHHbIC 00 WX BAIUIHOCTH M HageKHOCTH. OnpenenaeHbl 0COOCHHOCTH U ouepueHa
CTPYKTYPHAs MOJEJb MOUIMHHOCTH CHELUAINCTOB COLMOHOMUYECKHX Mpodeccuil. YCTaHOBIEHO, YTO Iie-
JIarOr'd XapaKTepU3yIOTCS YMEPEHHBIM YPOBHEM IMOUIMHHOCTH, YTO CBHIETEILCTBYET O MOHMMAHHU CBOETO
HacToAuero «S» mpu HeoOXoIUMOCTH OOJbILIE COOTBETCTBOBATH COLMAILHON POJIM, YEM IPOSBIATH CBOIO
WH/IMBUTYalIbHOCTb.

Knrwoueesvie cnosa: aymenmuunocmv, UOEHMUYHOCMb, NCUXON02UHECKOe D1A20NoNyuue, Camopeanu3ayus,
neoazo2uiecKas 0esmenibHOCHb, COYUOHOMUYECKUE npogeccuu.

Introduction. The new Ukrainian school
is in its consolidation phase. Modern reforms
are intended to optimize teachers and stu-
dents interaction, therefore the problem of
the teacher’s authenticity development be-
comes relevant. Authenticity is an important
quality of the teachers who, along with identi-
ty, forms the basis of their professional com-
petence. However, in Ukraine there are no

adapted diagnostic methods for personality
authenticity study. In such circumstances, ad-
aptation to the Ukrainian sample of Authentic-
ity Scale (Wood & Linley, 2007) and Authen-
ticity Inventory (Kernis & Goldman, 2005) is
very relevant.

Analysis of literature data and problem
definition. The term “authenticity” became
widespread in psychology in the second half
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of the twentieth century in connection with the
development of humanistic and transpersonal
psychology. By this period he was not actu-
ally used to be replaced by the terms “self”,
“identity of the individual”, “I”, “identification”,
“identity” and studied in the context of the
problems of personality self-consciousness.
According to Freud a person becomes a so-
cial subject through identification (the earliest
manifestation of an emotional connection with
another person, imitation and likeness to his
parents). Authenticity is correlated with the
archetype of the Shadow, as well as with the
notion of personalization. Personalization is
the process of person’s evolution and, con-
sequently, the personality’s shadows, which
is at the same time the process of involution
of its image. The need for personalization is
the need to be someone, to be a person; at
the same time, as a result of the process of
personalization, a person becomes: more
closed, more separated from other people;
less capable of empathy, empathy in rela-
tionships with other people; less prone to
self-expression, revealing others to their own
psychological problems, less congruent. Un-
like personalization, personification does not
manifest itself in an effort to be a person, but
to try to be yourself. The process of personi-
fication is characterized by the refusal of the
individual from the “masks”, increasing the
integrity of the individual, increasing the level
of congruence and empathy, increasing the
overall authenticity. Hence, the “personifica-
tion syndrome” forms: positive insignificance,
empathy and congruence. In Bugental’s the-
ory the notion of “subjectivity”, under which,
in essence, is understood the inner human
nature [7].

The introduction of the term “identity” into
social analysis and its widespread in social
sciences occurred in the United States in the
1960s. The term of identification was drawn
from the original, specific psychoanalytic con-
text and correlated with the ethnic belonging,
where tolerance, in particular ethnic, is seen
as a manifestation of the formed positive
identity (the condition of which is the social
interdependence), and with theories of socio-
logical role and group standard [3]. The group
to which the individual belongs directly or in-
directly forces him to follow such a style of
behavior that considered to be characteristic
of group members and to avoid the non-pe-
culiar group behaviour al styles. R. Sherman
considered identity in the context of interper-
sonal competencies, which primarily relate to
the ability of an individual to perform various
social roles [6].

According to E. Erikson, Ego-identity is
formed in parallel with the group identity and

creates the subject of the sense of stability
and continuity of his self, despite the chang-
es that occur with the person in the process
of its growth and development. According to
his definition of a sense of identity, there are
three signs. Sense of internal identity and
time integration: past actions and expecta-
tions of the future experienced as being re-
lated to the present. Sense of internal identity
and integration in space: a person perceives
himself everywhere and always as an integri-
ty, and considers all his actions not as casual
but as internally conditioned. Identity experi-
enced among others that are socially signifi-
cant, relationships and roles help to maintain
and develop a sense of integrated personality
in time.

Discursive psychologists believe that iden-
tity and authenticity are formed in social in-
teractions, constructed from cultural narra-
tives (stories reflecting the sequential course
of events) and discourses (using language in
situations, everyday texts and speech) that
“put” people in different social categories.

Humanistic psychologists considered au-
thenticity and identity as the abilities of com-
munication to refuse different social roles,
which allows true, peculiar only to this per-
son’s thoughts, feelings, emotions and behav-
ior. Authenticity emerged as the self-concept
and external experience became congruent.
Similar understanding of authenticity is in ge-
stalt therapy, where it’s defined as the corre-
spondence of person to himself [10].

Authenticity is a variant of moral identi-
ty that is determined either by socio-cultur-
al norms, or a source of self-realization. We
pay special attention to the notion of personal
authenticity, emphasizing that it is manifested
predominantly in problem situations, when it is
necessary to make own choices, focusing on
human’s own priorities and values [2]. It is not
necessary to idealize the authentic existence:
the presence of “masks” in communication
allows maintaining interpersonal relationships
with significant internal resource savings.

Despite the numerous studies of authen-
ticity, there was no clearly defined functional
link between authenticity and personal identi-
ty, under such conditions a detailed study of
various aspects of their use.

The humanistic model of authenticity,
proposed by G. Barrett-Lennard considers
authenticity as a sequence between three
levels: the primary human experience, a sym-
bolic understanding of this experience and
behavior, directed from the outside and com-
munications. At the interface between these
three levels, the main elements of authenticity
are defined: self-alienation (discrepancy be-
tween cognitive understanding and the actu-
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al experience of the individual); authentic life
(a correspondence between the conscious
perception of their own characteristics and
emotional reactions of the individual), the ten-
dency to external influences (acceptance of
representations of others and the adoption of
external influence) [9].

For a long time, authenticity or authentic
personality was discussed in the psychologi-
cal literature through the lack of authenticity
or false behavior, which relates to the hiding
of one’s actual thoughts, making individuals
say what others want to hear instead of what
they truly think [4]. Today the concept is relat-
ed to the thoughts, emotions, needs, desires,
preferences, and beliefs about themselves,
which results in actions consistent with these
experiences. Nowadays the most famous in
foreign psychology is the concept of the au-
thenticity of Kernis & Goldman(2005); Wood
& Linley (2007), based on the theory of social
construct of reality (Sheldon & Kasser, 2008),
the model of authentic relations Lopez & Rice
(2006), the Harter’s (2004) integrative model
of the authenticity.

Dispositional authenticity is associated with
positive intra- and interpersonal outcomes.
Authenticity is a dispositional trait [7] — the
person’s tendency to think, feel and act in a
certain way in different situations and consid-
ered a precondition for psychological well-be-
ing. Authenticity as an indicator of “strength”
of character is analyzed primarily in the con-
text of positive psychology. C. Peterson and
M. Seligman among the 24 strong person-
ality traits identified authenticity in its close
connection with integrity, and courage. The
strength of the authentic person is manifested
primarily in its ability to remain itself in achiev-
ing even the most complex goals despite the
strong opposition to external circumstances
[5]. Authenticity was related to engaging in
healthy relationship behaviors, which in turn
predicted positive relationship outcomes and
greater personal well-being [3]. Authenticity
at work is characterized as the extent to which
individuals feel and act coherently with them-
selves. In that sense, authenticity at work has
revealed a positive association with wellbeing
at work In that sense, authenticity at work has
revealed a positive association with wellbeing
at work.

The study of teacher identity developed
greatly during the 1990s and, in a way, re-
placed other studies on teacher profession-
alism. Highlighting the interactions, emotions
and cognitions in their everyday expression,
these studies contributed to making visible
the role of specific communities of profes-
sionals in valuing and improving professional
action [8].

Model of the teacher’s identity (V. Zlyvkov,
2005) consists of five components: open
unstable identity of a beginner teacher, the
stable identity of a professional teacher, the
closed unstable identity of a teacher with ex-
tensive experience, the open stable identity of
an innovator teacher, an open unstable iden-
tity.

Openness in the demand for an identity
(openness to changing the request according
to other people’s circumstances and projects)
and uncertainty of supply (agreeing to change
it in terms of the projects and realities of oth-
ers) are the main qualities of a dual transac-
tion that contributes to ‘real social change’.
It allows the achievement of individual identity
projects, alongside the construction of a new,
shared identity (collective identity), during the
negotiation process [1].

Teachers are perceived as authentic when
they know what they are talking about and
can translate subject matter to the students’
knowledge level (expertise), authentic teach-
ers are passionate about what they teach
(passion), authentic teachers give students
the feeling that each student and each class
is different (uniqueness). Finally, authentic
teachers aren’t friends with their students but
have an interest in them (distance).

The purpose and objectives of re-
search. There is a need to analyze the prob-
lem of Ukrainian’s teachers authenticity.

Main material and research results.
Participants were 218 teachers (113 women
and 105 men) with an average age of 39,5
years (SD = 2,4). All participants live in Kyiv,
Cherkasy, Poltava, Khmelnytsky, Kherson and
Chernihiv regions of Ukraine. This research
was conducted during 2016, the data were
collected in writing, each respondent marked
the answers on the form using the evaluation
scales.

Adaptation techniques consisted of sevenst
ages:

1) primary translation of questionnaires
from English into Ukrainian and text examina-
tion by philologists;

2) reverse translation (from the Ukrainian
language to English) and assessment the
original translation correspondence;

3) ad justin gal legations, discussing the
final version of the questionnaire;

4) assessment of conformity of assertions
with the methods cales;

5) commissioning of research on a sample
of higher educational institutions Ukrainian
teachers;

6) processing the results and comparing
them with foreign studies;

7) conducting of factor analysis, approval
of the final version of the questionnaire.
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Measures

Authenticity. The Authenticity Inventory [3].
The inventory is based on definition of au-
thenticity (M. Kernis & B. Goldman, 2005) and
is comprised of four subscales: awareness,
unbiased processing, behavior, and relational
orientation. The inventory is a 45 item self-re-
port questionnaire with responses express-
ing agreement on a 1 (Strongly Disagree) to
5 (Strongly Agree) scale.

The Authenticity Scale [9]. The scale is a
self-report questionnaire which is relative-
ly short and designed for use in counseling
psychology settings. Twelve questions are in-
cluded in the questionnaire; four questions to
assess each of the three components of au-
thenticity with participants expressing agree-
ment on a 1 (does not describe me at all) to
7 (describes me very well) scale. Questions
from the Authenticity Scale (A. Wood, et al.,
2008) include: Self-alienation, Authentic liv-
ing, Accepting external influence.

Well-being. The scales of psychological
well-being (Ryff & Keyes, 1995 Russian ad-
aptation T. Shevelenkova and P. Fesenko).
Self-report scale designed to measure psy-
chological well-being. The 84-item instrument
consists of six subscales: Autonomy, Environ-
mental mastery, Personal growth, Positive re-
lationships with others, Purpose in life, and
Self-acceptance. Each subscale consists of
14 items divided approximately equally be-
tween positive and negative items. Partici-
pants respond on a 6-point scale that ranges
from “strongly disagree” (1) to “strongly dis-
agree” (6). Certain items are reverse coded.
Scores are summed and subscale scores are
obtained. The total score is the sum of the
84 items. Higher scores indicate higher psy-
chological well-being within the respective di-
mension.

In order to assess and verify the factor
structure of the questionnaire exploratory
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Figure 1. Exploitation factor analysis for the
Authenticity Scale (Wood& Linley, 2007)

and confirmatory factor analysis (EFA, CFA)
were used. For the analysis of scales, de-
scriptive statistics, frequency analysis, cor-
relation relations analysis using the Spir-
man correlation coefficient rank were used.
The reliability assessment is based on the
determination of the internal consistency of
the method, its parts and individual scales
(coefficient alpha (a) Kronbach). Mathemat-
ical data processing was performed using
SPSS V. 21.

Results of research and their discus-
sion. The application Barlett’s Test of sphe-
ricityfor the Authenticity Scale (Wood, Linley)
showed the possibility of using EFA: y? (66) =
28 915,21, p < 0,001, and according to the
Kaiser-Meyer-0Olkin Measure of Sampling Ad-
equacy the sample size is adequate (0,86).

All points of the questionnaire are one fac-
tor — that is, it completely authenticates the
concept of authenticity. The following three
factors were obtained for three factors: 4.92,
1.62 and 1.51. Such results were detected
in 77,10% of all respondents. That is, in this
method it is possible to allocate three sub-
scales (as in the original version of the ques-
tionnaire). “Self-alienation” correlates with
“Authentic living” (0,52) and “Accepting ex-
ternal influence” (0,54), “Accepting external
influence” positively correlates with “Authen-
tic living” (0,45).

The application Barlett’s Test of sphe-
ricity for the Authentication Questionnaire
(Al-3, Kernis & Goldman, 2005) has shown
that the use of exploratory factor analysis
(EFA): > (990) = 6 814,10, p < 0,001, and
according to Kaiser-Meyer-Olkin Measure of
Sampling Adequacy sample size is adequate
(0,89). Unlike the Authenticity Scale (Wood &
Linley, 2007), in this methodology factor anal-
ysis did not reveal a single factor, the number
of selected factors varied from 11 to 3.

The most reliable were Self-alienation
(e = 0,95) and “Accepting external influence”

25 27 20 M 33 35 37 3D 41 43 45

Factor Number

Figure 2. Exploitation factor analysis
for the Authenticity Inventory
(Kernis & Goldman, 2005)



Cepisa Ilcuxomyoriuni HayKu @

(o = 0,93), and the high level of reliability
(e = 0,87) was also found on the subscale
“Authentic living”. Consequently, according
to the results of an examination of the reliabil-
ity of the questionnaire of authenticity (Wood
& Linley, 2007) in the Ukrainian translation, it
has been established that this technique is a
reliable tool for the study of authenticity, and
the subscales of the questionnaire are con-
sistent with each other.

Using the three-component model of
authenticity (similar to the Wood& Linley
questionnaire), the three factors have a dis-
persion of 29,60%, 33,42%, and 34,67%,
respectively, with each subscale consisting
of a variety of allegations — from 6 to 17.
When applying the three-factor model, the
first and second factors consist mainly of as-
sertions concerning self-awareness and be-
havior, and the third factor is the objective
perception of the surrounding reality. When
applying the four-factor model, the first fac-
tor relates above all to the sphere of rela-
tions, the second factor — mainly behavioral
aspects, the third factor — self-awareness
and the fourth — an objective assessment of
the surrounding reality.

According to the results of the reliability
test of the Al-3 questionnaire (Kernis & Gold-
man, 2005) in the Ukrainian translation, it has
been established that this methodology is a
reliable tool for the study of authenticity, and
the subscales of the questionnaire are consis-
tent with each other. All Kronbach’s alpha val-
ues are in the range of 0,84 and 0,93, which
indicates the high reliability of the subscales
of this questionnaire.

The results of correlation analysis of authe-
ntication questionnaires have shown the exis-
tence of significant positive relationships be-
tween these techniques, which proves their
ability to apply in the comprehensive study of
the authenticity of the individual.

Modern descriptions of authenticity or au-
thentic functioning often depict a construct
composed of many elements including auton-
omy, self-awareness, unbiased examination,
social embeddedness and behavior congru-
ent with values and beliefs. Being authentic
means acting according to oneself in various
activity contexts, which leads to the healthy
development of individuals, groups, and insti-
tutions.

Teachers characterized by a relative bal-
ance of all aspects of psychological well-be-
ing, but above all a pronounced indicator of
“Environmental mastery” (62,45). In addition,
high rates on “positive relationships” (61,46),
“personal growth” (55,57), “Purpose in life”
(55,48), while low scores were found on the
scale of “autonomy” (48,92).

Conclusions. It is concluded that teachers
are characterized by an average level of au-
thenticity, which testifies to the understand-
ing of the teachers of their true self, but the
impossibility of its best to show, due to cer-
tain requirements for professional pedagog-
ical activities, the need to meet more social
role than to show their individuality. Teachers
are characterized by such a component of
authenticity as “orientation on relationships”,
that is, openness and honesty in interaction
with other people. As in the case of an au-
thentic self-declaration, the behavioral com-
ponent of authenticity by Al-3 methodology
is significantly less represented by teachers,
that is, the performance of professional du-
ties, first of all it concerns teachers of sec-
ondary schools, hinders and often makes it
impossible for teachers to behave according
to their own values and ideals.

The most authentic were teachers aged
31 to 49, characterized by aspiration for per-
sonal growth, formed goals in life, high level of
empathy, self-acceptance, meaningfulness of
life and average and high level of self-efficacy,
have enough experience to perform profes-
sional duties, enjoy from their work and have
formed professionally important qualities.

To sum up, translated and adapted
Ukrainian versions of the Authenticity Scale
and the Al-3 questionnaire can be considered
as reliable tools for studying various aspects
of the personality’s authenticity.
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IHTEJIEKTYAJIISALIA NPALI 9K NCUXOJIOIN4YHA NEPEAYMOBA
OCOBUCTICHOIO PO3BUTKY OCIBb, WO NEPEHABYAIOTbCH
B AEP>XXABHIU CJTYXBI SAUHATOCTI

KaneHnyeHko K.M., acnipaHT kadenpu ncmuxosnorii po3BUTKY
KuiBcbkunin HauioHasibHUNA YHIBEPCUTET iMeHI Tapaca LlleB4yeHka

3a pe3ynbTaraMy MUTOTaXHOTO JOCIIKeHHS (26 0¢i0) BUABIIEHI TTepeIyMOBH (GOpMyBaHHS TIOTPEOH 0CO-
OHUCTICHOTO PO3BUTKY OCi0, 10 MepeHaBIaroThCs. JlocimkeHHs mpoeneHo B JlepkaBHii ciry>k01 3alHHATOCTI
VYkpainu. lle Taki ¢peHOMEHH, SIK: IHTENIEKTyai3allis mpaili, IHTEJIEKTyai3allis OCBITH 1 THTEJIeKTyaTi3allis

iH(pOpMaLiHOT AiSUTBHOCTI.

Knrouosi cnosa: inmenexmyanizayis, ocooucmicrHutl po3eumox, nepeHasuanHs, iHHO8ayiliHa OisibHICMb,

Camopo38umox, iHpopmayis, MOmMusayis.

[To pe3ysnbraTam MUIOTaXKHOTO MUCCIIeA0BaHUS (26 4ETIOBEK), ObUIM OOHAPYKEHBI TIPEAMOCHUTKHA (HOPMHUPO-
BaHMsI NOTPEOHOCTH JIMYHOCTHOTO Pa3BUTHSI Y JIHII, KOTOpBIE epeyunBatorcs. MccnenoBanue ObUIO MpoBeie-
HO B ['ocynapcTBeHHOH cityk0e 3aHATOCTA YKpauHbl. DTO Takue (DEHOMEHBI, KaK: HHTEIUICKTyalln3alus Tpy/a,
MHTEIUICKTyaIn3anuys 00pa30BaHus M HHTEIDICKTyaIn3anus HHPOPMAIIMOHHOHN IeATEITbHOCTH.

Kntoueesvle cnosa: unmeniekmyanuzayus, TUYHOCMHOE pazgumue, nepeobyyeHue, UHHOBAYUOHHASA Oesl-

mejlbHocmb, camopaseumie, MH¢)OPMCZL;M}Z, momueayust.

Kalenychenko K.M. LABOUR INTELLECTUALIZATION AS A PSYCHOLOGICAL PRECONDITION
OF PERSONS’ DEVELOPMENT REEDECATED AT THE STATE EMPLOYMENT SERVICE

As a result of the pilot study (26 retrainers), the pre-conditions for the formation of the needs of personal
development were identified. The study was conducted at the State Employment Service of Ukraine. The
following phenomena are preconditions: intellectualization of labor, intellectualization of education and

intellectualization of information activities.

Key words: intellectualization, personal development, retraining, innovative activity, self-development,

information, motivation.

MocTtaHoBka npoGsemu. 3a JgaHMMU
LepxaBHoi cnyxoun ctatuctmku T1a MNMeHcinHo-
ro ¢poHay YkpaiHu, piBeHb 6e3pobiTTa B nep-
wir nonosuHi 2017 p. ctaHoBuB 10,1% eko-
HOMIYHO aKTUBHOro HaceneHHs [2, c. 1]. Le
OinbLIMI BIACOTOK OCIO 3BepTaeTbesa oo Lep-
XKaBHOI CNyX0n 3aMHATOCTI i3 Npobemoto ne-
peHaB4yaHHA i 3MiHM CBOET kBanidikauiji. Taki
[aHi CNoHyKaloTb 3aMUCUTUCS Hag, MUTaHHSA-
MW: WO came pPobuTb OCIO HEKOHKYPEHTHO-
CMPOMOXHUMW Ha PUHKY npaui? Aki ncuxono-
riYHi NepenymMoBU MOBUHHI CNOHYKaTU Ntoaen
[0 CaMOpO3BUTKY B Cy4aCcHOMY CBITi? Ha wui
M iHWi 3annUTaHHa MU CcNpoByeEMO BiAMNOBICTU.

AHani3 octaHHix gocnigXeHb i nyonika-
uin. 3rigHo 3 NepeMilleHHaM akKUEHTY Bifd, «iH-
dopmalji» 00 «3HaHHA», Big, «iHHOPMaLiNHOI
€KOHOMIiKMN» 00 «€KOHOMIKM 3HaHb» OCTaHHIMU
pokamu BCe 4acTille NOeTbCH BXe He CTifb-
KN Mpo «iHpOopMaLjinHe CyCnifibCTBO», CKiNlbKN

MpoO «iHTenekTyasbHe CyCniibCTBO». Ha wuin
cTanii iHpopmauia — ue pecypc (noTik), ro-
JIOBHUM  OII0O4YUM  YUHHMKOM (MOTEHLianioM)
cTae iHTenekt. PesynbTatomMm Takoi iHpopma-
LLIMHOT peBOoJOL|i € 30iNbLUEHHS KiNIbKOCTi Nto-
nen, wo odbupatoTb iHTeNekTyaslbHy MpaLyo.
Liboro BucHoBky pinwna |. KoneHkiHa y CBO-
in poboTi «HeobxigHICTb BIATBOPEHHSA BUXO-
KoKkBasnipikOBaHMX MNpaLliBHUKIB B yMOBax Cy-
yacHoro cycninsctea» [5, c. 232].

IHTenekTyanbHa npaus € NOCTINHOK AiANb-
HICTIO, LLIO XapaKTepPU3yETbCA METOA0MONYHN-
MW i METOOUYHUMN PO3POBIEHHAMU, HOBUMM
inesamun, gocnigamm, KOMBiHYBaHHAM, YaO0CKO-
HaNeHHAM, BMHaxigaMBICTIO, LM CaMUM CTU-
MYJTIOI04M NPOrpec Ta iHTeHcudikaLito BUpoO-
HULTBA N ranbMylodm 00’€KTUBHY Lil0 3aKOHY
crnagHoi Biggadi pecypcis [6, c. 37].

IHTenekT € HeobxigHOW nepesyMoBOIO
ycnixy B 6yab-akoMy Buai AgisnbHocTi. Cy-



