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6RFLDO1HWZRUNLQJ6LWHV 616 VXFKDV)DFHERRN5HQ5HQ<RX7XEHDQG:H&KDWDUHVRPHRIWKHPRVW
SRSXODU,QWHUQHWDSSOLFDWLRQVDFURVVWKHZRUOG6RFLDO1HWZRUNLQJ6LWHV 616 SURYLGHDSRZHUIXOPHDQVRI
VKDULQJRUJDQL]LQJDQG¿QGLQJFRQWHQWDQGFRQWDFWV%HFDXVHPXFKRIWKHFRQWHQWLVSXEOLFO\DYDLODEOHLWLV
SRVVLEOHWRFROOHFWGDWDIURPWKHVHVLWHVDQGDQDO\]HWKHLUFKDUDFWHULVWLFVDQGSULYDF\UHODWHGLVVXHV7KHVWXG\
RIVRFLDOQHWZRUNLQJVLWHV 616 ZLWKLQWKH¿HOGRISV\FKRORJ\LVIDLUO\QHZ,WZDVK\SRWKHVL]HGWKDW,QGLYLG
XDOVZKRSRVVHVVORZVHOIHVWHHPZLOOXWLOL]H6RFLDO1HWZRUNLQJ6LWHV 616 WRFRPSHQVDWHIRUWKDWGH¿FLHQF\
7KHLULQWHUDFWLRQVRQWKHLU6RFLDO1HWZRUNLQJ6LWHV 616 RIFKRLFHZLOOEHKHOGLQJUHDWHULPSRUWDQFHWKDQDQ
LQGLYLGXDOZLWKDKLJKHUVHOIHVWHHPUDWLQJ7KLVUHODWLRQVKLSZDVH[SHFWHGWREHJUHDWHUDPRQJJLUOVWKDQER\V
7KHSDUWLFLSDQWVLQWKHVWXG\ZHUHJLYHQDVXUYH\WKDWFRQWDLQVTXHVWLRQVDERXWWKHW\SHVRIVRFLDOPHGLDWKH\
XVHKRZRIWHQWKH\XVHLWKRZWKH\IHHOWKH\DUHYLHZHGE\WKHLUSHHUVHWF$OORIWKHSDUWLFLSDQWVLQWKHVWXG\
DUHEHWZHHQVHYHQWKDQGHLJKWKJUDGHDQGDWWHQGDVXPPHUFDPSLQ6DPVXQ7XUNH\7KHVHUHVXOWVVXJJHVW
WKDWLQGLYLGXDOVZLWKORZVHOIHVWHHPKROGWKHLU6RFLDO1HWZRUNLQJ6LWHV 616 LQWHUDFWLRQKLJKHUWKDQWKRVH
ZLWKKLJKVHOIHVWHHP
.H\ZRUG6RFLDO1HWZRUNLQJ6LWHV/RZVHOIHVWHHP3V\FKRVRFLDO(IIHFW0LGGOHVFKRROVWXGHQWV
ɋɚɣɬɵɫɨɰɢɚɥɶɧɵɯɫɟɬɟɣ 616 ɬɚɤɢɟɤɚɤ)DFHERRN5HQ5HQ<RX7XEHɢ:H&KDWɹɜɥɹɸɬɫɹɨɞɧɢɦɢ
ɢɡɫɚɦɵɯɩɨɩɭɥɹɪɧɵɯɢɧɬɟɪɧɟɬɩɪɢɥɨɠɟɧɢɣɩɨɜɫɟɦɭɦɢɪɭɋɚɣɬɵɫɨɰɢɚɥɶɧɵɯɫɟɬɟɣ 616 ɩɪɟɞɨɫɬɚɜ
ɥɹɸɬɦɨɳɧɵɟɫɪɟɞɫɬɜɚɞɥɹɫɨɜɦɟɫɬɧɨɝɨɢɫɩɨɥɶɡɨɜɚɧɢɹɨɪɝɚɧɢɡɚɰɢɢɢɩɨɢɫɤɚɤɨɧɬɟɧɬɚɢɤɨɧɬɚɤɬɨɜ
ɉɨɫɤɨɥɶɤɭɛɨɥɶɲɚɹɱɚɫɬɶɤɨɧɬɟɧɬɚɹɜɥɹɟɬɫɹɨɛɳɟɞɨɫɬɭɩɧɨɣɦɨɠɧɨɫɨɛɢɪɚɬɶɞɚɧɧɵɟɫɷɬɢɯɫɚɣɬɨɜɢ
ɚɧɚɥɢɡɢɪɨɜɚɬɶɢɯɯɚɪɚɤɬɟɪɢɫɬɢɤɢɢɩɪɨɛɥɟɦɵɫɜɹɡɚɧɧɵɟɫɤɨɧɮɢɞɟɧɰɢɚɥɶɧɨɫɬɶɸɂɡɭɱɟɧɢɟɫɚɣɬɨɜ
ɫɨɰɢɚɥɶɧɵɯɫɟɬɟɣ 616 ɜɨɛɥɚɫɬɢɩɫɢɯɨɥɨɝɢɢɹɜɥɹɟɬɫɹɞɨɜɨɥɶɧɨɧɨɜɵɦȻɵɥɨɜɵɞɜɢɧɭɬɨɩɪɟɞɩɨɥɨ
ɠɟɧɢɟɱɬɨɥɢɰɚɨɛɥɚɞɚɸɳɢɟɧɢɡɤɨɣɫɚɦɨɨɰɟɧɤɨɣɛɭɞɭɬɢɫɩɨɥɶɡɨɜɚɬɶɫɚɣɬɵɫɨɰɢɚɥɶɧɵɯɫɟɬɟɣ 616 
ɞɥɹɤɨɦɩɟɧɫɚɰɢɢɷɬɨɝɨɧɟɞɨɫɬɚɬɤɚɂɯɜɡɚɢɦɨɞɟɣɫɬɜɢɟɧɚɫɚɣɬɚɯɫɨɰɢɚɥɶɧɵɯɫɟɬɟɣ 616 ɩɨɜɵɛɨɪɭ
ɛɭɞɟɬɢɦɟɬɶɛɨɥɶɲɟɟɡɧɚɱɟɧɢɟɱɟɦɭɥɢɰɫɛɨɥɟɟɜɵɫɨɤɢɦɪɟɣɬɢɧɝɨɦɫɚɦɨɨɰɟɧɤɢɍɱɚɫɬɧɢɤɚɦɢɫɫɥɟ
ɞɨɜɚɧɢɹɛɵɥɨɞɚɧɨɡɚɞɚɧɢɟɜɤɨɬɨɪɨɦɫɨɞɟɪɠɚɥɢɫɶɜɨɩɪɨɫɵɨɬɢɩɚɯɢɫɩɨɥɶɡɭɟɦɵɯɫɨɰɢɚɥɶɧɵɯɫɟɬɟɣ
ɨɬɨɦɤɚɤɱɚɫɬɨɨɧɢɢɯɢɫɩɨɥɶɡɭɸɬɨɬɨɦɱɬɨɨɧɢɱɭɜɫɬɜɭɸɬɤɨɝɞɚɢɯɪɚɫɫɦɚɬɪɢɜɚɸɬɢɯɫɜɟɪɫɬɧɢɤɢ
ɢɬɩȼɫɟɭɱɚɫɬɧɢɤɢɢɫɫɥɟɞɨɜɚɧɢɹɭɱɚɬɫɹɜɫɟɞɶɦɵɯɢɜɨɫɶɦɵɯɤɥɚɫɫɚɯɢɩɨɫɟɳɚɸɬɥɟɬɧɢɣɥɚɝɟɪɶɜ
ɋɚɦɫɭɧɟɌɭɪɰɢɹɊɟɡɭɥɶɬɚɬɵɩɨɤɚɡɵɜɚɸɬɱɬɨɥɸɞɢɫɧɢɡɤɨɣɫɚɦɨɨɰɟɧɤɨɣɩɨɞɞɟɪɠɢɜɚɸɬɜɡɚɢɦɨɞɟɣ
ɫɬɜɢɟɫɫɨɰɢɚɥɶɧɵɦɢɫɟɬɟɜɵɦɢɫɚɣɬɚɦɢ 616 ɱɚɳɟɱɟɦɥɸɞɢɫɜɵɫɨɤɨɣɫɚɦɨɨɰɟɧɤɨɣ
Ʉɥɸɱɟɜɵɟɫɥɨɜɚɫɚɣɬɵɫɨɰɢɚɥɶɧɵɯɫɟɬɟɣɧɢɡɤɚɹɫɚɦɨɨɰɟɧɤɚɩɫɢɯɨɫɨɰɢɚɥɶɧɵɣɷɮɮɟɤɬɭɱɚɳɢɟɫɹ
ɫɪɟɞɧɟɣɲɤɨɥɵ
ɌɭɪɤɦɟɧȺɛɞɭɥɥɚɉɋɂɏɈɅɈȽȱɑɇɂɃȿɎȿɄɌȼɉɅɂȼɍɋɈɐȱȺɅɖɇɂɏɆȿɊȿɀɇȺɒɄɈɅəɊȱȼ
ɋȿɊȿȾɇȱɏɄɅȺɋȱȼ
ɋɚɣɬɢɫɨɰɿɚɥɶɧɢɯɦɟɪɟɠ 616 ɬɚɤɿɹɤ)DFHERRN5HQ5HQ<RX7XEHɿ:H&KDWɽɨɞɧɢɦɢɡɧɚɣɛɿɥɶɲ
ɩɨɩɭɥɹɪɧɢɯɿɧɬɟɪɧɟɬɞɨɞɚɬɤɿɜɩɨɜɫɶɨɦɭɫɜɿɬɭɋɚɣɬɢɫɨɰɿɚɥɶɧɢɯɦɟɪɟɠ 616 ɧɚɞɚɸɬɶɩɨɬɭɠɧɿɡɚɫɨ
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ɛɢɞɥɹɫɩɿɥɶɧɨɝɨɜɢɤɨɪɢɫɬɚɧɧɹɨɪɝɚɧɿɡɚɰɿʀɬɚɩɨɲɭɤɭɤɨɧɬɟɧɬɭɿɤɨɧɬɚɤɬɿɜɈɫɤɿɥɶɤɢɛɿɥɶɲɚɱɚɫɬɢɧɚ
ɤɨɧɬɟɧɬɭɽɡɚɝɚɥɶɧɨɞɨɫɬɭɩɧɨɸɦɨɠɧɚɡɛɢɪɚɬɢɞɚɧɿɡɰɢɯɫɚɣɬɿɜɿɚɧɚɥɿɡɭɜɚɬɢʀɯɯɚɪɚɤɬɟɪɢɫɬɢɤɢɿɩɪɨ
ɛɥɟɦɢɩɨɜ¶ɹɡɚɧɿɡɤɨɧɮɿɞɟɧɰɿɣɧɿɫɬɸȼɢɜɱɟɧɧɹɫɚɣɬɿɜɫɨɰɿɚɥɶɧɢɯɦɟɪɟɠ 616 ɜɨɛɥɚɫɬɿɩɫɢɯɨɥɨɝɿʀɽ
ɞɨɫɢɬɶɧɨɜɢɦȻɭɥɨɜɢɫɭɧɭɬɨɩɪɢɩɭɳɟɧɧɹɳɨɨɫɨɛɢɳɨɜɨɥɨɞɿɸɬɶɧɢɡɶɤɨɸɫɚɦɨɨɰɿɧɤɨɸɜɢɤɨɪɢɫɬɨ
ɜɭɸɬɶɫɚɣɬɢɫɨɰɿɚɥɶɧɢɯɦɟɪɟɠ 616 ɞɥɹɤɨɦɩɟɧɫɚɰɿʀɰɶɨɝɨɧɟɞɨɥɿɤɭȲɯɜɡɚɽɦɨɞɿɹɧɚɫɚɣɬɚɯɫɨɰɿɚɥɶɧɢɯ
ɦɟɪɟɠ 616 ɡɚɜɢɛɨɪɨɦɦɚɽɛɿɥɶɲɟɡɧɚɱɟɧɧɹɧɿɠɭɨɫɿɛɿɡɜɢɳɢɦɪɟɣɬɢɧɝɨɦɫɚɦɨɨɰɿɧɤɢɍɱɚɫɧɢɤɚɦ
ɞɨɫɥɿɞɠɟɧɧɹɛɭɥɨɞɚɧɨɡɚɜɞɚɧɧɹɜɹɤɨɦɭɦɿɫɬɢɥɢɫɹɩɢɬɚɧɧɹɩɪɨɬɢɩɢɜɢɤɨɪɢɫɬɨɜɭɜɚɧɢɯɫɨɰɿɚɥɶɧɢɯ
ɦɟɪɟɠɩɪɨɬɟɹɤɱɚɫɬɨɜɨɧɢʀɯɜɢɤɨɪɢɫɬɨɜɭɸɬɶɩɪɨɬɟɹɤɜɨɧɢɩɨɱɭɜɚɸɬɶɫɹɤɨɥɢʀɯɪɨɡɝɥɹɞɚɸɬɶɨɞ
ɧɨɥɿɬɤɢɿɬɞȼɫɿɭɱɚɫɧɢɤɢɞɨɫɥɿɞɠɟɧɧɹɧɚɜɱɚɸɬɶɫɹɭɫɶɨɦɢɯɿɜɨɫɶɦɢɯɤɥɚɫɚɯɿɜɿɞɜɿɞɭɸɬɶɥɿɬɧɿɣɬɚɛɿɪ
ɜɋɚɦɫɭɧɿɌɭɪɟɱɱɢɧɚɊɟɡɭɥɶɬɚɬɢɩɨɤɚɡɭɸɬɶɳɨɥɸɞɢɡɧɢɡɶɤɨɸɫɚɦɨɨɰɿɧɤɨɸɩɿɞɬɪɢɦɭɸɬɶɜɡɚɽɦɨɞɿɸ
ɡɫɨɰɿɚɥɶɧɢɦɢɦɟɪɟɠɟɜɢɦɢɫɚɣɬɚɦɢ 616 ɱɚɫɬɿɲɟɧɿɠɥɸɞɢɡɜɢɫɨɤɨɸɫɚɦɨɨɰɿɧɤɨɸ
Ʉɥɸɱɨɜɿɫɥɨɜɚɫɚɣɬɢɫɨɰɿɚɥɶɧɢɯɦɟɪɟɠɧɢɡɶɤɚɫɚɦɨɨɰɿɧɤɚɩɫɢɯɨɫɨɰɿɚɥɶɧɢɣɟɮɟɤɬɭɱɧɿɫɟɪɟɞɧɶɨʀ
ɲɤɨɥɢ
Introduction. Social Networking Sites
(SNS) have become integrated into almost
every aspect of our life. Areas in which Social
Networking Sites(SNS) are a part of include
watching the news, using our cell phones,and
while traveling.Social Networking Sites(SNS)
provide their users with a wealth of social interactions without having to leave the comfort
of their homes. Social Networking Sites (SNS)
are a powerful tool that provides great benefits but may also have a negative side.
In recent years we have witnessed the creation of cyber bullying and the tremendous
impact it has made in just a few years. A recent case led a young girl, Megan Meier, to
commit suicide [1]. It turns out that she had
been a victim of cyber bullying and that may
have been what contributed to her committing
suicide. Megan also suffered from low self-esteem and her interaction on Social Networking Sites (SNS) may have had an effect on
her psychological, mental and emotional state
(Collins, 2008). Because Social Networking
Sites (SNS) emulate person to person interaction they have the potential to emulate
the effects that person to person interactions
have. The current study seeks to investigate
how Social Networking Sites (SNS)) affect
those with low self-esteem. This may provide
us with a better understanding of how closely
related Social Networking Sites (SNS) interactions are to face-to-face interactions [1].
Why Social NetworkingIs Used? Baker
(2009) explored how and why college students use Social Networking web sites.She
administered a survey to 803-college freshman about their Social Networking Sites
(SNS) usage and their intent. Unfortunately
sixty-nine of the respondents was dropped
due to their answers, and seven hundred
thirty four students completed the questionnaire. The participants were mostly 18 years
old (68%) and 59% were females. The race
of the participants included, Anglo (57%) and
the other 43% ranged from Latino, Pacific Islander, Asian, and African American. The first
question the study asked, what is the relation-

ship between college students’ self-esteem
and communication on Social Networking
Sites (SNS)? [1].
Baker (2009) hypothesized that a high positive self-esteem would lead to a high positive
correlation in communication with peers and
the opposite for a negative relationship between self-esteem and communication. This
hypothesis was supported in her findings.
There was a strong correlation between the
two groups of those with a positive and negative self-esteem. Other findings that were interesting were that females are much more
likely to talk about more personal issues on
Social Networking Sites (SNS)than malesSocial Networking Sites (SNS) could help be a
safer mode of communication than for those
who are less secure about “face-to-face” interactions.Overall the article was very informative and in my opinion it is definitely a reliable and trustworthy resource. The sample
size that the information comes from is large
enough to draw some conclusions and is certainly valuable information to understand use
of Social Networking Sites (SNS) [2].
One concern I had about the research is
that it is from 2009. It would still be consider current but Social Networking Sites (SNS)
have developed much more since. I would be
curious to see how this has changed through
the years as more middle school students
are using Social Networking Sites (SNS)
outlets. As previously mentioned, this article
covers college aged students, eighteen and
older and my study is geared towards middle school students ages twelve to fifteen.In
another research study, Pempek, Yermolayeva, and Calvert (2009) investigated how long
college students were spending on Facebook
and why they were using it so often. In their
study 92 undergraduate college students self
reported Facebook use every day for a week
in their journals [6].
The journal was paired with a checklist so
that students could accurately and consistently fill it out. Participants in this study ranged
from 18 to 20 years old, there were 62 girls
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and 30 boys involved. College students use
Facebook from 2 minutes to 117 minutes on
a week day and as high as 165 minutes on a
weekend, on average the usage was about
28 minutes. The results from Pempek et al.
(2009) are extremely helpful and can absolutely contribute to my research. Pempek
(2009) reported that 41% of 12–13 year olds
use Social Networking Sites (SNS) [6].
Another question of their research addresses why teenagers are so attracted to
Social Networking Sites (SNS)? Their results
indicated that “50% of Dutch adolescents who
experimented with instant messaging have
three reasons:explore themselves through
feedback from others, to compensate for social limitations of shyness and to facilitate social relationships”.Their results were also on
college students. Students in middle school
have other reasons for using Social Networking Sites (SNS), aside from staying in touch
with friends like college students do.Pempek
et al. (2009) have extensive different studies
all including some sort of media and adolescents. They are very knowledgeable and have
tremendousexperience researching adolescent use of Social Networking Sites (SNS).
However, the lack of research on middle
school adolescence may demonstrate vast
differences between college students and
middle school student’s use of Social Networking Sites (SNS). This lends tremendous
importance that middle school student’s use
of Social Networking Sites (SNS) be investigated [6].
Self Esteem and Social Networking
Sites. The creation of Social Networking
Sites (SNS) has influenced the focus of some
research within Psychology. The topic of selfworth and self-esteem is very prevalent in
psychological research. Due to the nature of
Social Networking Sites (SNS), connecting
with others for social purposes, they have a direct impact on self-esteem for those who use
them. Social Networking Sites (SNS), such as
Facebook, play a crucial role in the maintenance of relationships. This is especially true
in college age students (Steinfield, Ellison, &
Lampe, 2008). Kraut et al. (2002) conducted
a revision on his own earlier research, conducted in 1998 (Kraut et al., 1998) [4; 5; 7].
Their research stated that extensive internet usage plays a part in measures of
stress and depression. High levels of Social
Networking Sites (SNS) use was not linked
to higher levels of depression as previously
stated. What was found was that individuals
who were extroverted benefited greatly from
Social Networking Sites (SNS) but the opposite was found in introverted individuals (Kraut
et al., 2002). Other researchers found posi-
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tive results in the support of Social Networking Sites (SNS) and their beneficial effects.
(Turkmen et al. 2017) Our results indicate
that self-esteem and friendship were positive
related to used facebook but loneliness did
not have any association with used Facebook.
There was a significantly positive correlation
within the High School population between
Facebook use and self- esteem; the higher
students’ self-esteem, the more intensely
they use Facebook [9].
There was a positive correlation between
the relationships of Facebook intensity and
the strategic way students used Facebook
and students’ emotional adjustment in school.
Students that were emotionally well adjusted
in school used Facebook more intensely, and
were strategic in how they used it. As a result,
high school students had higher self-esteem
than college students as well as a higher attachment score than college students in their
adjustment to school. A study by Valkenburg
and Peter (2006) found that participants who
used Social Networking Sites (SNS) more
frequently actually had better self-esteem because they were connecting with friends more
often [8].
Contradictory findings were found by Ellison et al (2008). The researchers conducted
a study that contradicted the findings of the
“rich get richer” study conducted by Kraut et
al. (2002). “Social capitol, self-esteem, and
use of online social network sites: A longitudinal analysis” by Steinfield, Ellison, & Lampe further explains the findings (2008). What
they found was that the use of Facebook by
individuals with low self-esteem gives them
a greater benefit to their social capitol than it
would for an individual with high self-esteem
[3; 4].
Study Design. The aim of this study was
to investigate the relationship between Social
Networking Sites(SNS) usage and low selfesteem in middle school students, grades
7–8 in Samsun,Turkey. Each subject filled
out a 66-question survey that took approximately 20 minutes to complete. The quantitative survey asks questions about the Social
Networking websites/applications they use,
how often they use the Internet, and how
popular they believe they are viewed. The
data analysis includes quantitative description
of the subjects, chi square analysis on the
use of social media and the correlation analysis between Social Networking Sites (SNS),
effect on them psychological and low selfesteem [9].
Adolescence is a transitional period in life
involving physical, emotional, social and educational changes. During this time, many adolescents, especially those who are emotionally
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disturbed,experience problems with frustration, anxiety,behavior and depression.In the
present study, a formative evaluation of the
programs and activities at the school that can
Improve self-esteem in selected areas,promotion of relationships, promotion of help
and support, school related experiences and
development of career awareness,was done,
along with pre- and post-tests on self-esteem,
to determine if the School’s goal of improving
self-esteem was being met. The findings indicate, that being exposed to the programs and
activities at the School for four- week, did improve most of the students'self-esteem; however, some did not Improve.
Furthermore, the influence of demographic characteristics of the students (age, sex,
grade, I.Q.,etc.) and their impact on over-time
changes in self-esteem, was not significant.It
was concluded that the self-esteem of emotionally disturbed adolescents was improved
through the interventions of the programs
and activities at a special needs school. The
results of the formative evaluation provided
data to determine correlations between the
programs and activities at the school with
self-esteem changes [9].
Study Subjects. The study included 84 total students that were in 7th and 8th grade
between the ages of 12 to 14 years of age.
Sixty-six of the participants were in 7th grade,
with a break down of twenty-nine boys and
thirty-seven girls. The eighth grade participants consisted of six boys and twelve girls
and overall the study was split with thirty-five
boys and forty-nine girls. Adolescence is a
developmental period from puberty to adulthood In which the individual strives to attain
the physical, emotional, and social maturity of
adulthood. It Is a time of turmoil, identification
and independence. Most psychologists view
adolescence as a stressful period because
teenagers have to adjust to many changes
(Mazen, 1981). During this transitional stage
of adolescence, many teenagers have severe
difficulties and become emotionally disturbed
[7].
Data Analysis Procedures. The statistical
tests used are traditional and classical statistical tests, such as: ChiSquare test, Logistical
regression and odds ratio test to determine
the strength of association between Social
Networking Sites (SNS) use, effect on them
psychological and low self-esteem. The ChiSquare test is a nonparametric statistical
method commonly used with categorical data.
It is based on comparison between expected
frequencies and actual, obtained frequencies. For example, middle school students expected use of social media is high, and their
self-esteem is expected to be low. The results
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in the statistical analyses will show if what
is expected versus what middle school students’ actual use in Social Networking Sites
(SNS) is the same and if their low self-esteem
is affected [4].
Results. The surveyed data collected were
analyzed to find if there is a connection between Social Networking Sites (SNS) use, effect on them psychological and self-esteem
in middle school students. This data were collected during the summer of 2017, to address
the following research questions:
1. Do middle school students use Social
Networking Sites?
2. What is the relationship between their
use and type of Social Networking Sites and
their self-esteem?
3. What is the relationship between their
use and type of Social Networking Sites and
their low self-esteem?
Descriptive Statistics. The participants in
the study were made up of 84 total students
in 7th and 8th grade students, between the
ages of 12 and 14 years old. Sixty-six students (80%) were in 7th grade and the remaining 18 (20%) were in 8th grade.
Do middle school students use Social Networking Sites?
Of the 84 participants, 82 students use
at least one kind of Social Networking Sites
(Facebook, Twitter, Instagram, Snapchat,
YouTube and others), and only 2 student never uses Social Networking Sites.
2. What type and how frequently do middle school students use Social Networking
Sites?
2.1. What type? Facebook and YouTube
are most popular, 80% of the students surveyed use both websites. Instagram and Twitter were the least used with only 24 and 26
students using it respectively.
2.2. How frequently? More than 92% of
students use Social Networking Sites daily.
Only 2 (2%) students identify as using Social
Networking Sites weekly, 4 (5%) monthly, and
just 1 (1%) student has never used any Social
Networking Sites.
3. What is the relationship between their
use and type of Social Networking Sites and
their low self-esteem?
The categorical variable low self-esteem is
calculated based on the feedback from the
survey self-esteem 1 to self-esteem 49 using the threshold 19, which indicates whether a student has severely low self-esteem.
Which indicates that there is a strong association between Social Networking Sites (SNS)
usage and low self-esteem. We compute the
odds ratio score, and the result is 6.0, which
is bigger than 1, demonstrating the association is positive.
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D³scuss³on. The present study supported
the hypothesis that individuals’ who possess
low self-esteem will value their interactions on
Social Networking Sites (SNS) more that individuals’ with high self-esteem.Some of the
limitations of the study reside in the amount
of participants. The expansion of the population by including, not only more, but different
types of people in relation to culture, religious
affiliation could provide much more information on the impact of Social Networking Sites
(SNS) interactions.
According to the literature, positive interactions on Social Networking Sites (SNS) often lead to a high self-esteem and negative
interactions lead to lower self-esteem (Valkenburg et al. 2006). Those findings are different from the findings using the survey that
I administered. I was able to find that using
Social Networking Sites (SNS) frequently may
cause students low self-esteem. Lastly, a difference I found in most literature on Social
Networking Sites (SNS) was on college students. In the early 2000’s they were the primary users of Social Networking andSocial
Networking was not as easy to use. As stated
above 92% of the 7th and 8th graders in the
study are using Social Networking Sites on a
daily basis [8].
The mental health of our middle school
students is at risk, and there is not enough
literature readily available to help draw conclusions about this vulnerable age group. To
conclude, 92% of the population that was
surveyed uses Social Networking Sites (SNS)
daily and 96% of the population uses Social
Networking Sites(SNS) at least weekly. Which
indicates that there is a strong association
between Social Networking Sites (SNS) usage and low self-esteem. We compute the
odds ratio score, and the result is 6.0, which
is bigger than 1, demonstrate the associa-
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tion is positive. We conclude that using Social
Networking Sites (SNS) frequently may result
in student’s low self-esteem.
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