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Social Networking Sites (SNS) such as Facebook, RenRen, YouTube and WeChat are some of the most
popular Internet applications across the world.Social Networking Sites (SNS) provide a powerful means of
sharing, organizing, and finding content and contacts. Because much of the content is publicly available, it is
possible to collect data from these sites and analyze their characteristics and privacy-related issues.The study
of social networking sites (SNS) within the field of psychology is fairly new. It was hypothesized that Individ-
uals who possess low self-esteem will utilize Social Networking Sites (SNS) to compensate for that deficiency.
Their interactions on their Social Networking Sites (SNS) of choice will be held in greater importance than an
individual with a higher self-esteem rating. This relationship was expected to be greater among girls than boys.
The participants in the study were given a survey that contains questions about the types of social media they
use, how often they use it, how they feel they are viewed by their peers, etc. All of the participants in the study
are between seventh and eighth grade and attend a summer camp in Samsun, Turkey. These results suggest
that individuals with low self-esteem hold their Social Networking Sites (SNS) interaction higher than those
with high self-esteem.
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Caiitel commanbHbIX ceTedt (SNS), Takue kak Facebook, RenRen, YouTube n WeChat, sBistorcst oqHuMEU
W3 CaMbIX TOMYIISIPHBIX HHTEPHET-TIPIIIOKESHHI 110 BceMmy Mupy. CaiiTel conmanbHbIX ceTei (SNS) mpenocTas-
JISTIOT MOTITHBIE CPEACTBA TSI COBMECTHOTO HCITOJIb30BAHMSI, OpTaHU3aINN M TMONCKAa KOHTEHTa M KOHTAKTOB.
[TockonmbKy OoMbINast YaCTh KOHTEHTA SIBISICTCS] OOIIETOCTYITHOM, MOYKHO COOHMpATh JaHHBIC C 3TUX CAUTOB U
aHAJIM3UPOBATh X XapPaKTEPUCTHKH U MPOOJIEMBI, CBSI3aHHBIC ¢ KOH(DUICHIIMATBLHOCTRI0. V3yueHue caiiToB
conuanbHbIX cererd (SNS) B 001acTH IICUXOJIOTUU SIBJISIETCS JIOBOJIBHO HOBBIM. BBUIO BBIIIBUHYTO TIPEIIIOINO-
JKEHHE, 9TO JIUIA, 00JIaJafoIIie HU3KOH CaMOOIIEHKO!, OYyIyT NCIIOIh30BaTh CAWThI CONMAIbHBIX ceTeil (SNS)
JUIST KOMIICHCAITIH ATOTO HemocTaTka. VX B3anMomelcTBHE Ha caiTax coluaibHBIX cetei (SNS) mo BeIOOpy
OyzeT uMeTh OoJIbIlIee 3HAUCHUE, YeM Y JIUI] C 00JIee BBICOKUM PEHTHHTOM CaMOOIICHKH. Y YaCTHUKAM HCCIIe-
JIOBaHUS OBUIO JaHO 3aJaHUE, B KOTOPOM COJCPKATIUCh BOMPOCHI O THITAX MUCTIOIB3yEMBIX COIUATBHBIX CETEH,
0 TOM, KaK 4acTO OHHM UX UCHOJBb3YIOT, O TOM, YTO OHH UYBCTBYIOT, KOTJIa UX PACCMAaTPUBAIOT UX CBEPCTHUKU
U T. . Bce y4acTHUKYU UCCIIEIOBaHMS y4Yarcs B CEIbMbIX U BOCBMBIX KJIacCaX W MOCEINAOT JETHUH Jareph B
Camcyne, Typuus. Pe3ynpTarsl IOKa3bIBaIOT, UTO JIOIU ¢ HU3KOM CAaMOOLIEHKOH MOAIEPKUBAIOT B3aUMOACH-
CTBHE C CONMMAILHBIMU CETEBRIME caiiTamul (SNS) gariie, 4eM JIF0Iu ¢ BBICOKOW CaMOOIICHKOH.

Knrouesvie cnosa: catimol coyuanvhbix cemeil, HUSKASE CAMOOYEHKA, NCUXOCOYUATbHBLIL d3hhexm, yuawuecs
cpeonetl WKONbL.

Typxmen AGaymna. [ICUXOJIOITYHUI EQEKT BIUIMBY COLIAJIBHMX MEPEX HA IIKOJISIPIB
CEPEJIHIX KJIACIB

Caiitu comiansaux Mepex (SNS), Taki sk Facebook, RenRen, YouTube i WeChat, € ogauMu 3 HaitO1IbII
MOMYJISIPHUX THTEPHET-0AATKIB M0 BcboMy CBiTy. CaliTi comiansHux Mepexx (SNS) HagaroTh MOTyXHI 3aco-
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Ou AJIs CIIITPHOTO BUKOPUCTAHHS, OpTaHizallii Ta MONTyKy KOHTEHTY 1 KOHTakKTiB. OCKUIbKH OiJIbIIIa YacTHHA
KOHTEHTY € 3araJIbHOIO0CTYITHOI0, MOYKHA 30MpaTH JaHi 3 IUX CAWTIB 1 aHATI3yBaTH iX XapaKTEPUCTHUKH 1 TIPO-
Grnemu, 110B’s13aHi 3 KOH(ieHNilHICTIO. BuBueHHs caiitis couianbHux Mepex (SNS) B obnacti ncuxonorii €
JIOCUTb HOBUM. By110 BUCYHYTO NPUITYLIEHHS, 110 0COOH, [0 BOJIOAIIOTh HU3BKOKO CaMOOHIHKOIO BUKOPHCTO-
BYIOTb CaiTH couianbHuX Mepex (SNS) st komneHcarii 1boro HeOIIKY. Ix B3aeMopist Ha caifTax comiagbHUX
Mepex (SNS) 3a Bu6opom Mae Oisblie 3HAYEHHS, HIXK Yy 0ci0 13 BUIIUM PEHTHHIOM CaMOOLIIHKH. YYacHUKaM
JOCHIKEHHs OyJ10 1aHO 3aBIaHHSA, B SKOMY MICTHITHCA TTHTAHHS TIPO THITH BUKOPHCTOBYBAHNX COLIATBHHX
MEpEK, MO Te, SIK 4aCTO BOHH IX BUKOPHCTOBYIOTH, IIPO T¢, K BOHU MO4YBAIOTECS, KOJIH iX PO3IIAAIOTH /-
HOJITKH 1 T. 1. Bci YYACHUKH JIOCIIJUKCHHS HABYAIOThCSy ChOMHX 1 BOCBMUX KJIacax 1 BLABIAYIOTh JIiTHIH Talip
B Camcywi, Typeuunna. Pesynbrary MOKasyoTh, IO TIOH 3 HU3bKOIO CaMOOLIHKOIO MATPUMYIOTH B3aEMO/IIIO
3 COLIANbHUMI MEPEKEBUMH caiiTamu (SNS) gacTiiie, Hixk JOIH 3 BUCOKOI0 CaAMOOLIHKOIO.

Knwouogi cnoesa: caiimu coyianvHuux mepeic, HU3bKa camooyinKa, NCuxocoyianorull eghexm, yuni cepeonsboi

WKOJIU.

Introduction. Social Networking Sites
(SNS) have become integrated into almost
every aspect of our life. Areas in which Social
Networking Sites(SNS) are a part of include
watching the news, using our cell phones,and
while traveling.Social Networking Sites(SNS)
provide their users with a wealth of social in-
teractions without having to leave the comfort
of their homes. Social Networking Sites (SNS)
are a powerful tool that provides great bene-
fits but may also have a negative side.

In recent years we have witnessed the cre-
ation of cyber bullying and the tremendous
impact it has made in just a few years. A re-
cent case led a young girl, Megan Meier, to
commit suicide [1]. It turns out that she had
been a victim of cyber bullying and that may
have been what contributed to her committing
suicide. Megan also suffered from low self-es-
teem and her interaction on Social Network-
ing Sites (SNS) may have had an effect on
her psychological, mental and emotional state
(Collins, 2008). Because Social Networking
Sites (SNS) emulate person to person in-
teraction they have the potential to emulate
the effects that person to person interactions
have. The current study seeks to investigate
how Social Networking Sites (SNS)) affect
those with low self-esteem. This may provide
us with a better understanding of how closely
related Social Networking Sites (SNS) inter-
actions are to face-to-face interactions [1].

Why Social Networkingls Used? Baker
(2009) explored how and why college stu-
dents use Social Networking web sites.She
administered a survey to 803-college fresh-
man about their Social Networking Sites
(SNS) usage and their intent. Unfortunately
sixty-nine of the respondents was dropped
due to their answers, and seven hundred
thirty four students completed the question-
naire. The participants were mostly 18 years
old (68%) and 59% were females. The race
of the participants included, Anglo (57%) and
the other 43% ranged from Latino, Pacific Is-
lander, Asian, and African American. The first
question the study asked, what is the relation-

ship between college students’ self-esteem
and communication on Social Networking
Sites (SNS)? [1].

Baker (2009) hypothesized that a high pos-
itive self-esteem would lead to a high positive
correlation in communication with peers and
the opposite for a negative relationship be-
tween self-esteem and communication. This
hypothesis was supported in her findings.
There was a strong correlation between the
two groups of those with a positive and nega-
tive self-esteem. Other findings that were in-
teresting were that females are much more
likely to talk about more personal issues on
Social Networking Sites (SNS)than malesSo-
cial Networking Sites (SNS) could help be a
safer mode of communication than for those
who are less secure about “face-to-face” in
teractions.Overall the article was very inform-
ative and in my opinion it is definitely a re-
liable and trustworthy resource. The sample
size that the information comes from is large
enough to draw some conclusions and is cer-
tainly valuable information to understand use
of Social Networking Sites (SNS) [2].

One concern | had about the research is
that it is from 2009. It would still be consid-
er current but Social Networking Sites (SNS)
have developed much more since. | would be
curious to see how this has changed through
the years as more middle school students
are using Social Networking Sites (SNS)
outlets. As previously mentioned, this article
covers college aged students, eighteen and
older and my study is geared towards mid-
dle school students ages twelve to fifteen.In
another research study, Pempek, Yermolaye-
va, and Calvert (2009) investigated how long
college students were spending on Facebook
and why they were using it so often. In their
study 92 undergraduate college students self
reported Facebook use every day for a week
in their journals [6].

The journal was paired with a checklist so
that students could accurately and consist-
ently fill it out. Participants in this study ranged
from 18 to 20 years old, there were 62 girls
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and 30 boys involved. College students use
Facebook from 2 minutes to 117 minutes on
a week day and as high as 165 minutes on a
weekend, on average the usage was about
28 minutes. The results from Pempek et al.
(2009) are extremely helpful and can abso-
lutely contribute to my research. Pempek
(2009) reported that 41% of 12—-13 year olds
use Social Networking Sites (SNS) [6].

Another question of their research ad-
dresses why teenagers are so attracted to
Social Networking Sites (SNS)? Their results
indicated that “50% of Dutch adolescents who
experimented with instant messaging have
three reasons:explore themselves through
feedback from others, to compensate for so-
cial limitations of shyness and to facilitate so-
cial relationships”.Their results were also on
college students. Students in middle school
have other reasons for using Social Network-
ing Sites (SNS), aside from staying in touch
with friends like college students do.Pempek
et al. (2009) have extensive different studies
all including some sort of media and adoles-
cents. They are very knowledgeable and have
tremendousexperience researching adoles-
cent use of Social Networking Sites (SNS).
However, the lack of research on middle
school adolescence may demonstrate vast
differences between college students and
middle school student’s use of Social Net-
working Sites (SNS). This lends tremendous
importance that middle school student’s use
of Social Networking Sites (SNS) be investi-
gated [6].

Self Esteem and Social Networking
Sites. The creation of Social Networking
Sites (SNS) has influenced the focus of some
research within Psychology. The topic of self-
worth and self-esteem is very prevalent in
psychological research. Due to the nature of
Social Networking Sites (SNS), connecting
with others for social purposes, they have a di-
rect impact on self-esteem for those who use
them. Social Networking Sites (SNS), such as
Facebook, play a crucial role in the mainte-
nance of relationships. This is especially true
in college age students (Steinfield, Ellison, &
Lampe, 2008). Kraut et al. (2002) conducted
a revision on his own earlier research, con-
ducted in 1998 (Kraut et al., 1998) [4; 5; 7].

Their research stated that extensive in-
ternet usage plays a part in measures of
stress and depression. High levels of Social
Networking Sites (SNS) use was not linked
to higher levels of depression as previously
stated. What was found was that individuals
who were extroverted benefited greatly from
Social Networking Sites (SNS) but the oppo-
site was found in introverted individuals (Kraut
et al., 2002). Other researchers found posi-

tive results in the support of Social Network-
ing Sites (SNS) and their beneficial effects.
(Turkmen et al. 2017) Our results indicate
that self-esteem and friendship were positive
related to used facebook but loneliness did
not have any association with used Facebook.
There was a significantly positive correlation
within the High School population between
Facebook use and self- esteem; the higher
students’ self-esteem, the more intensely
they use Facebook [9].

There was a positive correlation between
the relationships of Facebook intensity and
the strategic way students used Facebook
and students’ emotional adjustment in school.
Students that were emotionally well adjusted
in school used Facebook more intensely, and
were strategic in how they used it. As a result,
high school students had higher self-esteem
than college students as well as a higher at-
tachment score than college students in their
adjustment to school. A study by Valkenburg
and Peter (2006) found that participants who
used Social Networking Sites (SNS) more
frequently actually had better self-esteem be-
cause they were connecting with friends more
often [8].

Contradictory findings were found by Elli-
son et al (2008). The researchers conducted
a study that contradicted the findings of the
“rich get richer” study conducted by Kraut et
al. (2002). “Social capitol, self-esteem, and
use of online social network sites: A longitu-
dinal analysis” by Steinfield, Ellison, & Lam-
pe further explains the findings (2008). What
they found was that the use of Facebook by
individuals with low self-esteem gives them
a greater benefit to their social capitol than it
would for an individual with high self-esteem
[3; 4].

Study Design. The aim of this study was
to investigate the relationship between Social
Networking Sites(SNS) usage and low self-
esteem in middle school students, grades
7-8 in Samsun,Turkey. Each subject filled
out a 66-question survey that took approxi-
mately 20 minutes to complete. The quanti-
tative survey asks questions about the Social
Networking websites/applications they use,
how often they use the Internet, and how
popular they believe they are viewed. The
data analysis includes quantitative description
of the subjects, chi square analysis on the
use of social media and the correlation anal-
ysis between Social Networking Sites (SNS),
effect on them psychological and low self-
esteem [9].

Adolescence is a transitional period in life
involving physical, emotional, social and edu-
cational changes. During this time, many ado-
lescents, especially those who are emotionally
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disturbed,experience problems with frustra-
tion, anxiety,behavior and depression.In the
present study, a formative evaluation of the
programs and activities at the school that can
Improve self-esteem in selected areas,pro-
motion of relationships, promotion of help
and support, school related experiences and
development of career awareness,was done,
along with pre- and post-tests on self-esteem,
to determine if the School’s goal of improving
self-esteem was being met. The findings indi-
cate, that being exposed to the programs and
activities at the School for four- week, did im-
prove most of the students’'self-esteem; how-
ever, some did not Improve.

Furthermore, the influence of demograph-
ic characteristics of the students (age, sex,
grade, 1.Q.,etc.) and their impact on over-time
changes in self-esteem, was not significant.It
was concluded that the self-esteem of emo-
tionally disturbed adolescents was improved
through the interventions of the programs
and activities at a special needs school. The
results of the formative evaluation provided
data to determine correlations between the
programs and activities at the school with
self-esteem changes [9].

Study Subjects. The study included 84 to-
tal students that were in 7th and 8th grade
between the ages of 12 to 14 years of age.
Sixty-six of the participants were in 7th grade,
with a break down of twenty-nine boys and
thirty-seven qirls. The eighth grade partici-
pants consisted of six boys and twelve girls
and overall the study was split with thirty-five
boys and forty-nine girls. Adolescence is a
developmental period from puberty to adult-
hood In which the individual strives to attain
the physical, emotional, and social maturity of
adulthood. It Is a time of turmoil, identification
and independence. Most psychologists view
adolescence as a stressful period because
teenagers have to adjust to many changes
(Mazen, 1981). During this transitional stage
of adolescence, many teenagers have severe
difficulties and become emotionally disturbed
[71.

Data Analysis Procedures. The statistical
tests used are traditional and classical statis-
tical tests, such as: ChiSquare test, Logistical
regression and odds ratio test to determine
the strength of association between Social
Networking Sites (SNS) use, effect on them
psychological and low self-esteem. The Chi-
Square test is a nonparametric statistical
method commonly used with categorical data.
It is based on comparison between expected
frequencies and actual, obtained frequen-
cies. For example, middle school students ex-
pected use of social media is high, and their
self-esteem is expected to be low. The results

in the statistical analyses will show if what
is expected versus what middle school stu-
dents’ actual use in Social Networking Sites
(SNS) is the same and if their low self-esteem
is affected [4].

Results. The surveyed data collected were
analyzed to find if there is a connection be-
tween Social Networking Sites (SNS) use, ef-
fect on them psychological and self-esteem
in middle school students. This data were col-
lected during the summer of 2017, to address
the following research questions:

1. Do middle school students use Social
Networking Sites?

2. What is the relationship between their
use and type of Social Networking Sites and
their self-esteem?

3. What is the relationship between their
use and type of Social Networking Sites and
their low self-esteem?

Descriptive Statistics. The participants in
the study were made up of 84 total students
in 7th and 8th grade students, between the
ages of 12 and 14 years old. Sixty-six stu-
dents (80%) were in 7th grade and the re-
maining 18 (20%) were in 8th grade.

Do middle school students use Social Net-
working Sites?

Of the 84 participants, 82 students use
at least one kind of Social Networking Sites
(Facebook, Twitter, Instagram, Snapchat,
YouTube and others), and only 2 student nev-
er uses Social Networking Sites.

2. What type and how frequently do mid-
dle school students use Social Networking
Sites?

2.1. What type? Facebook and YouTube
are most popular, 80% of the students sur-
veyed use both websites. Instagram and Twit-
ter were the least used with only 24 and 26
students using it respectively.

2.2. How frequently? More than 92% of
students use Social Networking Sites daily.
Only 2 (2%) students identify as using Social
Networking Sites weekly, 4 (5%) monthly, and
just 1 (1%) student has never used any Social
Networking Sites.

3. What is the relationship between their
use and type of Social Networking Sites and
their low self-esteem?

The categorical variable low self-esteem is
calculated based on the feedback from the
survey self-esteem 1 to self-esteem 49 us-
ing the threshold 19, which indicates wheth-
er a student has severely low self-esteem.
Which indicates that there is a strong associ-
ation between Social Networking Sites (SNS)
usage and low self-esteem. We compute the
odds ratio score, and the result is 6.0, which
is bigger than 1, demonstrating the associa-
tion is positive.
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Discussion. The present study supported
the hypothesis that individuals’ who possess
low self-esteem will value their interactions on
Social Networking Sites (SNS) more that in-
dividuals’ with high self-esteem.Some of the
limitations of the study reside in the amount
of participants. The expansion of the popula-
tion by including, not only more, but different
types of people in relation to culture, religious
affiliation could provide much more informa-
tion on the impact of Social Networking Sites
(SNS) interactions.

According to the literature, positive inter-
actions on Social Networking Sites (SNS) of-
ten lead to a high self-esteem and negative
interactions lead to lower self-esteem (Valk-
enburg et al. 2006). Those findings are dif-
ferent from the findings using the survey that
| administered. | was able to find that using
Social Networking Sites (SNS) frequently may
cause students low self-esteem. Lastly, a dif-
ference | found in most literature on Social
Networking Sites (SNS) was on college stu-
dents. In the early 2000’s they were the pri-
mary users of Social Networking andSocial
Networking was not as easy to use. As stated
above 92% of the 7th and 8th graders in the
study are using Social Networking Sites on a
daily basis [8].

The mental health of our middle school
students is at risk, and there is not enough
literature readily available to help draw con-
clusions about this vulnerable age group. To
conclude, 92% of the population that was
surveyed uses Social Networking Sites (SNS)
daily and 96% of the population uses Social
Networking Sites(SNS) at least weekly. Which
indicates that there is a strong association
between Social Networking Sites (SNS) us-
age and low self-esteem. We compute the
odds ratio score, and the result is 6.0, which
is bigger than 1, demonstrate the associa-

tion is positive. We conclude that using Social
Networking Sites (SNS) frequently may result
in student’s low self-esteem.
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