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Purpose. The article presents the results of the study on the development of a questionnaire on the motiva-
tion of volunteer activities. The aim of the study was to design and test the questionnaire “Motivation of vol-
unteer activity”.

Methods. The most important task in creating the questionnaire is to ensure its meaningful validity, which
was confirmed by a pilot study of the motivation of volunteer activity. Data for a pilot study was collected by
means of a projective method of self-descriptions, which were processed by means of a meaningful analysis
using the method of expert evaluation. The empirical results obtained during the questionnaire standardization
were processed using methods of descriptive statistics, correlation and factor analysis.

Results. As a result, the questionnaire “Motivation of volunteer activity” was designed and tested, which
allows to identify motives of inclusion in volunteer activity and to build a motivational profile of the volun-
teer’s personality. The theoretical rationale for the questionnaire was that motivation is a process of meeting
needs whose awareness leads to the formation of motives. Any activity is polymotivated and the motives are
in hierarchical ties with each other. The process of developing the questionnaire consisted of several stages, as
a result of which it was psychometric tested. Standardized and validated questionnaire “Motivation of volun-
teer activity” is a reliable tool for identifying motivation of volunteer activity, aimed at determining significant
needs of the person, which are satisfied in volunteer activity. The results of the development of diagnostic tools
allowed to highlight the components of the structure of motivation of volunteer activity, which in the follow-
ing determined the development of a practical-oriented model of formation of motivation of volunteer activity
of students of social and humanitarian profile.

Conclusions. The standardized questionnaire provides an opportunity to quantify the relative importance
of these needs for each volunteer, to identify the motives of social approval, benefits, self-approval, procedur-
al-meaningful, pro-social and spiritual-moral and to graphically present them in the form of a motivational pro-
file of the individual. The questionnaire can be used for working with volunteers at the stage of pre-selection,
preparation and, directly, at the stage of volunteer activity itself.
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Merta. Y cTarTi MpeACTaBICHO PE3yAbTATH NOCTiHKEHHS 3 pO3pOOKH ONMUTYBaTFHIKA MOTHBAITIi BOJIOHTEP-
CHKOI MisUTEHOCTI. METOI0 JOCIIIKEHHS BUCTYIIAJIO KOHCTPYIOBAHHS Ta armpoOalrisi OmuTyBaIbHIKA «MOTHBa-
11isT BOJIOHTEPCHKOT TISTTHHOCTI».

Metoau. HaiironoBHIIIMM 3aBIaHHSIM MIPU CTBOPEHHI OMUTYBAJIbHUKA € 3a0e3MeveHHs] HOro 3MiCTOBHOT
BaJ‘Ii,I[HOCTi AKa HiILTBep,Z[)KYBaJ'IaCH MIJIOTaXXHUM JTOCJIKSHHSIM MOTHBAIIi1 BOJIOHTEPCHKOT ):[iSIJ'II:HOCTi Jani
JUTSL TIJIOTaXKHOTO JOCIIKEHHS OyIu 316paH1 3a JIOIIOMOTOIO [POCKTHBHOIO METOIY CaMOOIIKCIB, o6po61<a
SIKUX 371HCHIOBANAch 3a JIOTIOMOTOK) 3MiCTOBHOTO aHAlli3y 3 BHKOPHUCTAaHHSM METOMy €KCIEPTHOI OIIHKH.



EmnipudHOo oTprMaHi pe3ynbTaTi B X0/ CTaHAapTU3allil ONUTYBaJbHIKA 00pOOIISITUCS 32 TOTIOMOT 00 METO-
IiB OMUCOBOI CTATHCTUKH, KOPEJSALIHHOTO 1 pakTOpHOTO aHami3y.

PesynbTaTn. B pesynsrari OyB CKOHCTpYHOBaHHI 1 aipoOOBaHMI ONUTYBaJIbHUK « MOTHBAIIIS BOIIOHTEPCHKOT
TUSUTBHOCTI», SIKMH J03BOJISIE BUSBIISITH MOTHBU BKJTFOUCHHSI B TOOPOBOJIBIY MiSUIHHICTD 1 OyMyBaTh MOTHBAIIiH-
HU Tpo¢iIb 0COOKUCTOCTI BOJIOHTEpa. TeOpeTHIHNM OOTPYHTYBAHHSIM ONMUTYBaJIbHUKA BUCTYIIMIIN TIOJOXKEHHS
PO Te, 10 MOTHBAILIIS SIBJISIE COOO0 TPOIIEC 3aJ0BOJICHHS MMOTPEO, YCBIIOMIICHHS SKHX TPU3BOMHTE 10 ¢op-
MyBaHHsI MOTUBIB. By/ib-sika JIsUIbHICT [IOAIMOTHBOBAHA, 1 MOTUBU 3HAXOITHCS B I€PAPXIYHUX 3B'A3KaX ouH
3 oxunMm. Ilporec po3poOKn OMHUTyBaNbHIKA CKIANABCA 3 ICKLIBKOX CTalliB, B PE3y/IbTaTi AKUX BOHA MPOMIILIA
IICHXOMETPHYHY nepeBlpKy CranapTu3oBaHuil 1 BaliM30BaHMIi OMATYBATLHIK «MOTHBALIS BOIOHTEPCHKO]
JISTTBHOCTI BUCTYIIA€ HAMITHUM IHCTpYMEHTapieM BUSIBICHHSI MOTHBALI1 BOJIOHTEPCHKOI AiSIBHOCTI, CIIPSIMOBA-
HUI Ha BU3HAYCHHS 3HAYYIIUX ITOTPEO JIFONWHH, SIKi 32JI0BOJBHSIOTHCS B JIOOPOBOJIBIOT aKTUBHOCTI. Pesynmsraru
PO3POOKH J1arHOCTUYHOTO IHCTPYMEHTAPII0 TO3BOJIHMIIM BUALTTH KOMIIOHEHTH CTPYKTYPH MOTHBAIII{ BOJIOHTEP-
CBKOI JIsUIBHOCTI, sIKi B IOAAIIBIIOMY BU3HAYUIIH PO3POOKY IPAKTHKO-OPIEHTOBAHOI MOAEN (POPMYBAHHS MOTH-
BaLlii BOMIOHTEPCHKOT AisTBHOCTI CTYACHTIB COLiaTbHO-TYMaHITaPHOTO MPOGAITIO.

BucHoBku. OnutyBanbHUK «MOTHBALLISL BOJOHTEPCHKOT AISIIBHOCTI» 1a€ MOXIIMBICTH KUIBKICHO OLIHUTH
BIZIHOCHY 3HaYMMICTb MOTPEO JUIsl KOXKHOTO BOJIOHTEPA, BUSIBUTH MOTHBH COLIAIbHOTO CXBAJICHHS, BHTONH,
CaMOCTBEP/KEHHS, MPOLECYaTbHO-3MICTOBHI, IPOCOLIANBHI 1 JyXOBHO-MOPANIbHi Ta rpadidHO MPEACTABUTH
iX y BUDJISAI MOTHBAUIHHOrO mpodio 0COBHCTOCTI. OnuTyBaIbHUK MOXE OyTH BUKOPHCTAHHIT IIpH PoGoTI
3 BOJIOHTEPaMH Ha eTalli HonepeIHboro Bigdopy, MiArOTOBKH Ta Oe3MocepeJHbO Ha eTarl caMoi BOJIOHTEPCHKOT
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JUSIIBHOCTI.

Knrouoei cnosa: momueu, nompeba, onumysaibHUK, Cmanoapmu3ayis, eaniousayis.

Introduction

The psychological problem of voluntary
service or volunteering is developing as part
of a study of altruistic, pro-social, assisting
behavior, humane personality settings. Numer-
ous works by foreign psychologists of recent
decades are devoted to the study of altruis-
tic behavior in socially significant activities. In
these works altruism is considered as gratifi-
cation the need for attachment, for social con-
tacts (Levder, 2006; Batson, 2011).

Volunteer activity and preparation for it cre-
ates optimal conditions for the development
and improvement of the volunteer personality.
For young people, volunteer activity provides
an opportunity to enter into “real adult” activity
as an apprentice, provides an opportunity for
self-determination, allows to become an active
participant in changing the social environment
and find its place in the social structure, which
will meet their interests and values. The feature
of volunteer activity is that a person changes
himself by making changes in the social envi-
ronment. The subject of changes in volunteer
activity is the entity carrying out the activity
itself. The most important thing in volunteer-
ing is turning on yourself, assessing your own
changes, reflecting on yourself.

Insufficient experimental study of volunteer
activity on the part of its motivational deter-
minants, means and ways to form motivation
of volunteer activity, necessity to increase pro-
fessional competences and personal qualities
of students of social and humanitarian profile,
lack of work of diagnostic tools determines
importance and relevance of the undertaken
study, which will allow to purposefully study
peculiarities of motivational sphere of people
engaged in volunteer activity.

1. Theoretical underpinning of the prob-
lem

Methods of interrogation or questionnaire
are the most frequently used for the study
of volunteer activity problems. In order to
study pro-social (altruistic behavior), there is
a questionnaire “Motivation of assistance”,
proposed by S.K. Nartova-Bochaver (Nar-
tova-Bochaver, 1992: 15-23). However, it is
more aimed at exploring the desire to help
and identifies only altruistic motives. There-
fore, the issues of diagnostics of volunteer
activity motivation remain not fully developed.
The absence of diagnostic tools does not allow
to fully implement the practical-oriented model
on formation of volunteer activity motivation.

The presented work tried to find a solu-
tion to this problem by designing and test-
ing a questionnaire “Motivation of volunteer
activity”, which would allow to identify motives
of inclusion in volunteer activity and build
a motivational profile of the volunteer’s per-
sonality.

S. Ritchie and P. Martin in their approach
understand the essence of motivation as
meeting a person’s needs in the work pro-
cess (Ritchie, Martin, 2004). Considering that
the loyalty of an employee in an organization
is a function of meeting his needs in it, sci-
entists have attempted to systematize types
of loyalty, taking as a basis certain needs.
The complexity of this approach is ensured by
the number of needs that determine the sat-
isfaction and loyalty of each individual staff
member. This approach is considered as
the theoretical basis of the volunteer activity
motivation questionnaire.

Therefore, the identification and systemati-
zation of the basic needs of a person, which
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encourage him to volunteer, allows to create
a system for satisfying them and provides
a high level of motivation. Theoretical analysis
of scientific sources has shown that in differ-
ent people, the needs that induce volunteer
work may be different, or the same needs may
be expressed to different degrees: for one
thing it is important that volunteering provide
an opportunity for self-realization (Potapova,
2004: 172-184), for the other — the possi-
bility of achieving public recognition (Azarov,
2008), the third seeks to gain new experience
(Sokolova, 2012:103-112), etc.

2. Methodology and methods

The most important task in the creation
of a new questionnaire is to ensure its mean-
ingful validity: the meaningful correspon-
dence of the paragraphs of the questionnaire
to the field of psychology under study. Expert
assessment is one option to verify meaningful
validity. The meaningful validity of the ques-
tionnaire is confirmed by the results of the pilot
study. Selection of aflightresearch 15 students
volunteers of faculty of psychology of Yanka
Kupala State University of Grodno, 15 stu-
dents volunteers of social and pedagogical
faculty of Brest State A.S. Pushkin Univer-
sity, 15 students volunteers of Belarusian

State Medical University, 15 pupils volunteers
of Bobruisk State Medical College, aged from
16 up to 23 years, among them made 57 girls
and 3 young men.

The pilot study of the motivation of volun-
teer activity was carried out using a projective
method of self-description on the topic “Why
do | volunteer?” The text of self-descriptions
was processed using a meaningful analy-
sis involving the expert evaluation method.
Psychologists and heads of volunteer units
acted as experts. The allocation of catego-
ries and systematization of the obtained data
was carried out on the basis of the classifi-
cation of motivational factors of work activity
of A.l. Zelichenko, A.G. Shmelev (Table 1).

The motivation for inclusion in volunteer
activities is dominated by internal motiva-
tional factors rather than external ones, which
include examples of others, recommenda-
tions and advices from significant people
in the surroundings. The findings show that
young people view volunteer activities as
useful and meaningful to themselves. Volun-
teering is a group, belonging to which, helps
young people to self-develop, to know new.

Internal motivational factors are dominated
by the profession’s own motivational factors.

Table 1

Frequency of occurrence of motivators in self-descriptions of volunteers

Groups of motivators F;ggﬂsrlc:‘%gf

1 2
“External” motivational factors 36
1.1 Attraction-repulsion factors 35
1.2 Factors of “inertia” 1
“Internal” motivational factors 184
2.1. The profession’s own motivational factors 116
2.1.2 Work process 75
2.1.2.1 Attractive-unattractive means, tools, attributes of professional activity 45
2.1.2.3 Diversity — One-size-fits-all activities 6
2.1.2.7 Developing the 3otential of uyork 24
2.1.3 Result of work 41
2.1.3.1 Socio-cultural characteristics of the product 21
2.1.3.2 Emotional-personal aspects of attitude to the product 20
2.2 Working conditions 16
2.2.3 Organizational conditions 13
2.2.4 Social conditions 3
2.3 Opportunities provided by a particular professional area for the realization of non- 52
professional objectives (through the classification of objectives)
2.3.6 Self-realization 23
2.3.7 Communication 29
2.3.7.1 Acquisition of communication partners 9
2.3.7.3 Provide the desired environment 5
2.3.7.4 Implement a satisfactory communication style 15
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For young people included in volunteer activ-
ities, the possibility of developing personal
professional skills is important. Volunteer-
ing is considered as an opportunity to meet
the need for professional self-realization for
future psychologists and teachers, in order to
obtain professional experience, unique knowl-
edge and skills (work with a special category
of the population, for example, children with
special needs), a recommendation for paid
work.

It can be said that many respondents noted
the realization of non-professional goals.
Young people see volunteering as an oppor-
tunity for self-realization through helping oth-
ers, communicating with like-minded people,
establishing useful contacts, connections
and so on.

In the results of the pilot study, the ten-
dency of respondents to predominate internal
motives was revealed, which makes it possi-
ble to draw a conclusion about the meaningful
inclusion of young people in volunteer activi-
ties. Such volunteers are initially motivated to
work, ready to show creativity, develop their
abilities and learn themselves from a new
side. Volunteer activities are motivated by
their own motivational factors of the profes-
sion: the possibility to develop professional
skills, receive recommendations for admission
to paid employment, a sense of complicity in
changes in society, etc. Volunteerism meets
the natural need to be a member of a group
whose values and goals the volunteer can fully
meet. There are also strong motives related
to the possibility of communicating with like-
minded people.

The empirical results of the projective
method of self-description “What do | volun-
teer for?” allowed to explore and systematize
many needs that can be satisfied in volun-
teer activity. The 30 most significant needs
were selected, which were the contents
of the questionnaire paragraphs.

In the standardization of the question-
naire, 219 subjects who were volunteers
and participated in volunteer activities for
more than 1 year took part. Survey sample
consisted of 35 students volunteers of faculty
of psychology, pedagogical and legal faculties
of Yanka Kupala State University of Grodno,
29 students volunteers of medical faculty
of Grodno State Medical University, 53 stu-
dents volunteers of social and pedagogical
faculty of Brest State A.S. Pushkin University,
32 students volunteers of faculty of social
pedagogics and psychology of P.M. Mash-
erov Vitebsk State University, 38 volunteers
pensioners of Grodno and the Grodno region.
Among them were 21 men and 198 women
at the ages from 17 to 72.

Results were processed using descrip-
tive statistics, correlation and factor analysis
methods.

3. Results and discussions

After collecting empirical material matri-
ces of crude data were received. A main
goal of component analysis is determination
of structure of interrelations between vari-
ables, i.e. classification of variables.

The questionnaire represents the list from
affirmative judgments where the examinee
needs to express extent of the subjective
consent with each of them on a scale from
1 to 7 where 1 corresponds to the minimum
importance, and 7 — maximum.

a-Kronbakh'’s coefficient was applied to
identify internal reliability coherence of struc-
ture of the questionnaire. The value of coeffi-
cient is rather high (0.94) that demonstrates
uniformity of structure of the questionnaire.

For identification of latent school structure
we carried out the procedure of exploratory
(prospecting) component analysis. Factor-
ization of a matrix was carried out by main
component method with the subsequent rota-
tion of varimax. Critical factor weight was
accepted to 0.50. As a result, 4 factors with
own values more than 1.0 were selected.
According to the revealed factors, All para-
graphs of the questionnaire were system-
atized in 4 scales.

Because of informative heterogeneity
of points integrated in the first factor there
was a need of clarification of its hidden struc-
ture. The procedure of component analysis for
a main component method with the subsequent
varimax-rotation was used for this purpose.

In the course of factorization from the first
factor, two subfactors were selected: the first
included 8 points, the second — 5 points.

The final version of the questionnaire of vol-
unteer activity motivation included 30 points
broken into four scales, one of which breaks up
to two subscales. All points which entered this
version of the questionnaire are characterized
by high informative validity, a discriminatory
power (from 0,31 to 0,72, an average — 0,55)
and internal coherence (a = 0,94). Question-
naire scales in total exhaust 59,9% of disper-
sion of initial variables.

Taking into account the semantics
of the paragraphs, the first scale of the ques-
tionnaire was called “Self-approval” (sub-col-
umns “Social approval” and “Motives of bene-
fit”). The first sub-school integrates such items
as: “allows to become an example for other
people”, “contributes to the acquisition of pro-
fessional experience”, “in society it is consid-
ered important to volunteer”, “allows to achieve
respect of others”, “affects a decent position
in society”, “allows to get social approval”,
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“opens an opportunity for travel”, “friends
are engaged/interested in volunteering”. In
the second subcale, such items as: “allows to
influence other people”, “is considered profit-
able”, “trendy and popular”, “allows to achieve
success in life”, “allows to attract attention”.
The second scale — “Procedural-meaning-
ful motives” combined such items as: “inter-

esting”, “obtaining positive emotions”, “volun-

tary participation”, “allows to fully self-realize”,
“allows to learn something new”, “pleasure
from activity”, “gives an opportunity to com-
municate with people”, “establish friendly
relations”.

In the third scale — “Pro-social motives” such
items as: “allows to do good”, “helps other peo-
ple”, “allows to solve a certain social problem”.

In the fourth scale — “Spiritual and moral
motives” combined such items as: “is the duty
of every person”, “allows you to improve
yourself”, “allows you to feel happy”, “allows
you to know yourself”, “allows you to improve
the world”, “changes ideas about the world
around you”, “allows you to feel necessary”.

When marking the scales of the question-
naire, we followed J. Nutten’s “relative” moti-
vation model, in which the author considers
motivation in the context of continuous human
interaction with the environment (Nutten,
2004). Within the framework of this model,
J. Nutten identified eight motivational catego-
ries or motives: the personality of the subject
(idea of himself, ability, character), activities
aimed at the personality itself (self-develop-
ment, implementation of promising plans),
activities aimed at the expected result,
social contacts, research activities, religious
motives, property, game (entertainment).

All scales and sub-frames of the question-
naire are significantly (p< 0.05 at N = 219)
correlated with each other (Table 2). This

indicates that they measure naturally related
mental phenomena.

Thus, the multi-dimensional structure
of the questionnaire adequately corresponds
to the multi-component composition and com-
plex differentiated structure of motivation
of volunteer activity. This questionnaire does
not duplicate previously designed and already
proven methods of diagnostics of motiva-
tion of activity; it is aimed at study of specific
motives of volunteer activity. In the scales
and sub-scales of the questionnaire, are gen-
erated those important and socially significant
motives, which are conscious personal mean-
ings of volunteer activity for the person.

Psychometric approbation included deter-
mination of synchronous reliability of the ques-
tionnaire of volunteer activity motivation. Syn-
chronous reliability was analyzed by means
of valuation methods of internal coherence
of points (Kronbakh’s method) and half (a
method of dichotomizing splitting of Spirme-
na-Brown and Guttmen) of the questionnaire,
its certain scales and subscales.

Results of the psychometric analysis
of reliability of the questionnaire, its scales
and subscales are given in the table (table 3).

Proceeding from the results presented in
the table, scales and subscales of the ques-
tionnaire are characterized by acceptable
internal consistency, and the results received
with their help have rather high stability.

The factorial analysis which allows to strictly
statistically analyze and define factorial structure
and factorial loadings of test result has a direct
bearing on characteristic of construct validity.
When developing the questionnaire, its struc-
ture joins tasks which factorial weight is not less
than 0,30. By the results presented in the table
of factorial structure of the questionnaire of vol-
unteer activity motivation (table 4) it is possible

Table 2

Results of the correlation analysis of interrelations of scales and subscales
of the questionnaire of motivation of volunteer activity
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Q o) ] (7]
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g cCo © = = —_= " - oS
o= £ o = TE O o0 -0
€58 = o co ] 0> ®©
° 38 = @ oc 585 E= 5 £
=00 £ - ] ThHo 10 =
0wl © © 0 - o £ = ©
Q03 ) - o 03 s =0
Sn® % 8 o X7 o ‘%o
c o * a £
Self-affirmation 0,956 0,926 0,622 0,384 0,673
Social approval 0,777 0,648 0,520 0,673
Reasons for benefit 0,510 0,159 0,586
Procedural and substantive motives 0,262 0,638
Pro-social motives 0,358
Spiritual and moral motives
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Table 3
Indicators of reliability of the questionnaire of motivation of volunteer activity
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Self-affirmation 0,83 0.945 0,928
Social approval 0,79 0,937 0,937
Reasons for benefit 0,82 0,838 0,787
Procedural and substantive motives 0,85 0,811 0,808
Pro-social motives 0,89 - -
Spiritual and moral motives 0,84 0,819 0,793
Table 4

Factorial structure of the questionnaire of motivation of volunteer activity

Questionnaire items

Factors and significant weight >0,50

(motives for volunteering) 1 2 3 4
Interestingly 0,699
It is the duty of every person 0,501
Allows you to become an example for other people 0,5353
Promotes professional experience 0,507
Getting positive emotions 0,718
Allows you to do good 0,787
Helps other people 0,794
In society it is considered important to volunteer 0,747
Allows you to achieve respect for others 0,806
Allows to solve a certain social problem 0,506
Affects the dignity of society 0,813
Voluntary participation 0,587
Allows for social approval 0,764
Allows you to influence other people 0,746
Allows you to improve yourself 0,502
Considered profitable 0,576
Trendy and popular 0,699
Allows you to feel happy 0,579
Opens up travel opportunities 0,560
Allows you to fully self-realize 0,559
Friends are engaged/interested in volunteering 0,617
Lets you learn something new 0,677
Enables you to succeed in your life 0,618
Helps you understand yourself 0,559
Pleasure of activity 0,818
Gives the opportunity to communicate with people, 0.613
establish friendly relations ’
Allows you to improve the world 0,735
Changes perceptions of the world around you 0,614
Allows you to feel necessary 0,687
Allows you to draw attention to yourself 0,692
Native Factor Value 11,56 2,63 2,17 1,60
Proportion of variance (%) 38,55 8,78 7,24 5,33
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to note that all paragraphs of the questionnaire
have factorial weight higher than 0,50.

Important aspect of construct validity is
the internal coherence reflecting that how certain
points (tasks, questions) making test material are
subordinated to the main direction of the test as
whole, and are focused on studying of the same
constructs. The analysis of internal coherence
is carried out by correlation of answers to each
task with the general test result.

The evaluation of the criterion validity
of the questionnaire for the motivation of vol-
unteer activity was carried out by comparing
the diagnostic indicators of the questionnaire
with an objective criterion. The objective cri-
terion of validation was the standardized
technique “Diagnostics of motivational struc-
ture of personality” by V. E. Milman, which
allows to identify some stable trends of per-
sonality: general and creative activity, desire
for communication, comfort and social sta-
tus, etc. (Milman, 1990: 23-43). Comparison
of the survey of motivation of volunteer activ-
ity with the methodology “Diagnostics of moti-
vational structure of personality” V. E. Milman
revealed 11 statistically significant correla-
tions out of 42 potentially possible (Table 5).

Detailed consideration of these com-
munications and their rational explanation,
requires application of methods of multidi-
mensional statistical analysis which reduce
dimension of basic data due to enlargement
of variables. Let’s stop on communications
only as on characteristic of criteria validity
of scales and subscales of the questionnaire
of volunteer activity motivation. First of all, it
should be noted that correlation communica-
tion of pro-social motives with public advan-

tage (r=0.41 was the strongest; p<0.05).
Spiritual and moral motives positively cor-
relate with comfort (r=0.16; p<0.05), activ-
ity (r=0.31; p<0.05) and public advantage
(r=0.17; p<0.05). The correlation of proce-
dural and informative motives with communi-
cationis revealed (r=0.22; p<0.05) and activity
(r=0.27; p<0.05). Motives of social approval
positively correlate with the social status
(r=0.20; p<0.05) and communication (r=0.23;
p<0.05). Motives of benefit and self-affirma-
tion correlate with the social status (r=0.21;
p<0.05; r=0.19; p<0.05 respectively). Thus,
the developed questionnaire finds correlation
communications with objective criterion.

Psychometric verification of the ques-
tionnaire according to requirements to psy-
chological tools acts as a well-tried remedy
of diagnostics of motivation of volunteer
activity and allows to reveal motives of social
approval, benefit, self-affirmation, proce-
dural and substantial, pro-social and spiritual
and moral motives.

Development of diagnostic tools remains
one of few studied directions in a research
of motivation of volunteer activity. There are
many unresolved problems: insufficient theo-
retical justification of methods of a research
of motives of volunteer activity, lack of accu-
rate criteria of their manifestation, insufficient
validity of tests and techniques. It defined
relevance of development of the question-
naire by the author “Motivation of volunteer
activity”. Regulations that the motivation rep-
resents process of satisfaction of require-
ments which awareness leads to formation
of motives acted as theoretical justification
of the questionnaire. Any activity of a polimo-

Table 5

Results of the correlation analysis of interrelations of scales and subscales
of the questionnaire of motivation of volunteer activity

Indicators of the survey of motivation of volunteer activity
c - )
. . o o - >
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Life support
Comfort 0,16
Social status 0,19 0,20 0,21
Communication 0,23 0,22
Activity 0,27 0,31
Creativity 0,14
Public Benefit 0,41 0,17

Note: the correlation coefficients significant at the level p are presented in the table <0,05
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tivirovan and motives are in hierarchical com-
munications with each other.

The questionnaire “The motivation of vol-
unteer activity” allows to define the most sig-
nificant needs of the volunteer which are in
voluntary activity and also to construct a motiva-
tional profile of an individual combination most
and the requirements, least relevant for the spe-
cific person. It gives the chance for drawing up
recommendations about formation of steady
positive motivation of volunteer activity.

Conclusions

The multidimensional structure of the ques-
tionnaire adequately answers multicompo-
nent structure and the complex differentiated
structure of motivation of volunteer activ-
ity. The real diagnostic tools do not dupli-
cate the techniques of diagnostics of moti-

vation of activity which are earlier designed
and already in time to prove; it is aimed
at studying of specific requirements of motives
of volunteer activity. In scales and sub-
scales of the questionnaire those important
and socially important motives which are
conscious personal meanings of volunteer
activity for the person are generated. Results
of development of diagnostic tools allowed to
distinguish components of structure of volun-
teer activity motivation: motives of self-affir-
mation, social approval, motives of benefit,
procedural and substantial motives, pro-so-
cial motives and motives aspirations to result
which formed the basis of development
of the practice-oriented model of formation
of motivation of volunteer activity of students
of a social and humanitarian profile.
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